obLK ycnosua
33 U3NbUYBAHE HA Te1IeBM3UOHHU TbPrOBCKM
cbobweHusa ot 6TB Megua MNpyn EAJ,

I O6Wu NpUHUKUNU U NnpegmeT

Yna. 1. (1) HacToAwwmTe O6LWM yCnoBUA pernameHTUpaT
M3MbYBAHETO Ha TEIeBU3NOHHW TbProBCKM CbOBLLEHNA B
nporpamute bTV, bTV Cinema, bTV Comedy, bTV Action,
bTV Story, RING u gpyru nporpamu, B cnyvait ye 6baat
Cb3JafeHVN BMocneacTsne, KOUMTo ca cobCTBEHOCT Ha
,b6TB Meamna [pyn” EA/[l, KaKTo M B mnporpamure,
cobCTBEHOCT Ha TpeTu nnua, B Kouto ,,6TB Meaua Mpyn”
EAQ uwma npaBo ga npogasa MporpamHO Bpeme 3a
M3NbYyBaHE Ha TeNEeBUM3MOHHW TbPrOBCKU CbOBLLEHUS,
HapuMyaHuM Mno-gosy obuwo ,nporpamn” M MNOOTAENHO
»nporpama”.

(2) ObwumTe ycnosuma ca 3agbakutTenHun 3a ,6TB Megua
lpyn” EAL, Hapu4aHo No-HaTaTbK 3a KpaTkocT ,,MEANA”
M HENHUTE KAMEHTU - PEKNaMoZaTeNn W PeKNAMHU
areHUMM (nocnegHUTe HapuyaHM MNO-HaATaTbK  3a
KPaTKOCT cnopeg, KOHTEKCTa ,areHuma” uam ,areHummn”).
KnueHtnte Ha MEOUATA yaocTtosepABaT CbriacueTo cu
n npuemar O6WwMTe ycnoBuMA C noanuca cu nog,
WMHOMBUAYANEH MUCMEH AOroBOP MW C Bb3NaraHeTo 3a
M3NbYBaHE HA TeNIEBU3MOHHO TbPrOBCKO CbOOLLEHME.
KnveHTUTe ca 3anosHatv, 4Ye pencteawmte 06wm
ycnosus ce nyb6aMKyBaT U ca AOCTbNHU Ha yeb-caiTa Ha
MEOMUATA:http://www.btv.bg/reklama/dokumentacia/.

Yn. 2. (1) TeneBUsNOHHUTE TbProBCKM CbObBLLIEHUA ce
M31bYBAT NO Bb3NAraHe Ha peKJamoaaTen cpeLly
3annawaHe Ha Bb3HarpaxzeHue, onpeaeneHo cnopep,
YrOBOPKMWTE Ha MHAMBUAYANHUA OOTOBOP, AecCTBaALLATA
MonnTuKa 3a Nnpoaax6a Ha TB TbproBcku cbobleHMA Ha
MEOUATA n HacToawmTe O6LWM ycnosus.

(2) TeneBM3MOHHUTE THPrOBCKM CbOBLLEHUA cnenBa Aa
NPeACTaBAT CTOKM W/MAM  yCayrm u/uamM TbproscKu
MapKK, cOBCTBEHOCT CaMO Ha peknamopatens, Wau
TAaKMBA, 3@ KOUTO CbLWMAT MMa OTCTbMEHO MPaBO Ha
non3BaHe, BKAOYUTENHO, 33 PeKaMa U TeNeBU3UOHHO
M3NbyBaHe BbB Bb3/10}KEHOTO TbProBCKO CbObLLEHME.
(3) B cnyyait e 6bAaT peknamupaHm 3ae4HO noBeye oT
efHa MapKa, ycayra WaM NpoAyKT Ha  pas/iMyHu
peknamogaTenu, ce 3ansalia 3aBulLIeHMeTo no una. 25,
an.1,1.7.

Yn. 3. (1) OnepaTMBHOTO 0O6C/AYy)KBaHE, KaKTO MU
NO3ULMOHUPAHETO Ha [OroBOPEHUTE TEeNEBU3UOHHMU
TbProBCKM CbOOLLEHUA, Ce OCbLLECTBABA OT OTAEN
,Mpogax6bun” Ha  MEOAUATA. MnawaHuAta 3a
M3MbYBAHETO HA TENEBU3MOHHM TbPTrOBCKM CHOBLLEHUA

GENERAL SALES RULES
for broadcasting TV commercial communications by
BTV Media Group EAD

L General principles and subject

Art. 1. (1) The present General Sales Rules regulate the
broadcast of TV commercial communications on the
channels bTV, bTV Cinema, bTV Comedy, bTV Action,
bTV Story, RING and any other channels in case such
are launched in future, owned by BTV Media Group
EAD, as well as on the channels, owed by third parties,
in which BTV Media Group EAD has been granted
rights to sell program time for broadcasting TV
commercial communications, hereinafter collectively
referred to as “channels” and individually referred to
as “channel”.

(2) These General Sales Rules are obligatory for BTV
Media Group EAD, hereinafter referred to as “MEDIA”
and its clients — advertisers and advertising agencies
(the latter referred to according to the context
“agency” or “agencies”). The clients of the MEDIA
confirm their consent and acceptance of the General
Sales Rules by signing an individual written contract or
by assigning the broadcast of a TV commercial
communication. The clients are aware that the
effective General Sales Rules are published and are
available on the web site of the MEDIA:
http://www.btv.bg/reklama/dokumentacia/.

Art. 2. (1) The TV commercial communications shall be
broadcasted upon assignment by an advertiser against
payment in compliance with the provisions set forth in
the individual contract, the effective TV Sales Policy of
the MEDIA and the present General Sales Rules.

(2) The TV commercial communications should
present goods and/or services and/or trademarks
which are the sole property of the advertiser, or such,
for which the latter has obtained right of use, including
for advertising and TV broadcast in the assigned
commercial communication.

(3) In case more than one trademark, service or
product of different advertisers are being jointly
advertised, the surcharge under art. 25, para. 1, item 7
shall be payable.

Art. 3. (1) The operational processing as well as the
positioning of the agreed-upon TV commercial
communications shall be carried out by the MEDIA’s
Sales Department. The payments for the broadcasting
of TV commercial communications shall be made to




ce u3BbpwBa Mo OaHKoBaTa cmeTKa Ha MEOUATA,
nocoyeHa B OroBOPa UM B CboTBETHATa $aKTypa.

(2) B oTHoweHuATa cu ¢ MEOMATA, cBbp3aHU C
NAQHWPAHETO, MO3ULMOHUMPAHETO W M3/BbYBAHETO Ha
TbProBCKUTE CbODLLEHMA B MpPOrpammte U C TAXHOTO
3ansalaHe, BCEKM peKnamogaTen MOXKe Aa Non3Ba
NocpeaHNYECTBOTO HA PEKAMHA areHuums.

(3) B cnyyali ye cTpaHM NO MHAMBUAYANHUA LOTOBOP ca
peknamoaaTen U peksamHa areHuusa, peknamogartenart
M peKkNnamMHaTa areHuus ca COAMZAPHO OTFOBOPHM 3a
naalWaHnATa, 06e3LWeTeHMATA U HEYCTOMKUTE, Ab/IKUMMN
no gorosopa v HactosawmTe 06w ycnosus.

(4) MEOMATA He AbMKM  3annawaHe  wam
Bb3HarpaxgeHue Ha areHumAaTa.

Yn. 4. (1) PeknamHa areHuma, KoATo ckatoun ¢ MEAMATA
[OroBOp 33 M31bYBaHE Ha TbProBCKM CbOOLEHWUS Ha
peknamogaten, cnegga  Ada  Aenosupa B oTAen
,Mpomaxbun” Ha MEOUATA nucmeH  OOKYMEHT
(eb3naraTtenHo nucmo), nognucaH oOT areHuusaTa w
peknamogaTens, ypes KOWTO ce Bb3nara
OCbLUECTBABAHETO  HA  peKJaMHa  AelHocT MU
NPOBEXAAHETO HAa PEKNAaMHM KaMNaHWW B efAHa Wan
rnogeye nporpamuM OT WMETO Ha CbOTBETHUA
peknamopaten.

(2) B mOKyMeHTa 3a4b/IKUTENHO Ce YKa3BaT TbProBCKUTE
MapKn 1 NpoAyKTUTE, NpeaMeT Ha peKklaMnpaHe, KakTo
M CPOKbT Ha Bb3naraHeTto. Obpasey, Ha Bb3naraTesIHoO
NUCMO, KOETO c/edBa Aa Ce NPeAcTaBu OT areHumsaTa B
otaen ,Mpogaxbun” Ha MEOUATA npeay HayanoTo Ha
nbpBaTa KamnaHua OT Mepuoja Ha Bb3/laraHeTo, e
HepasgesiHa YacT OT HacToswmTe O6LWmM ycnosus.

Yn. 5. (1) MEOUATA npoaaBa peKNamMHOTO CU Bpeme Ha
NPUHLMNA Ha 06BBP3aAHOCT Ha LLeHaTa CbC CTO NPOLEHTa
rapaHTMpPaHW PEUTUHT TOYKM 3a C/IeAHUTE LesieBu rpynu:
A15-64, A18-49, W25-54, M18-49. lapaHTMpaHeTO Ha
PEATUHT TOYKM e Ha 6a3a obuy, KpaeH Opoi 3asBeHwU
NAaTeHU N PECNEKTUBHO rapaHTUPAHWN PENTUHT TOYKM HA
KaMMaHWA 3a e4MH U Cbly NPOAYKT, YyCNyra Wan mapka B
nporpamuTe, B KOUTO € 3aABEHa PeKaama, Npn KOeTo Te
ce KoOMNeHCMpPaT B3aMMHO.

(2) MEOUATA npeanara Ha CBOUTE  K/AUEHTH
TeNneBusnoHHM naketn (TB nakeTu), ¢ rapaHTUpaHe Ha
PEWTUHT TOYKM, KaTo B 3aBUCMMOCT OT U3bpaHaTa uenesa
rpyna no an. 1, TB naketute BKAOYBAT NOCOYEHUTE MO-
40Ny nporpamu:

the MEDIA’s bank account, set forth in the contract or
in the respective invoice.

(2) In its relationships with the MEDIA, related to the
planning, positioning and broadcasting of the
commercial communications on the channels and the
payment thereof, each advertiser may use the
intermediation of an advertising agency.

(3) In case that advertiser and advertising agency are
parties to the individual contract, the advertiser and
the advertising agency shall be jointly responsible for
the payments, the compensations and the penalties
due under the contract and these General Sales Rules.
(4) The MEDIA shall owe no payment or remuneration
to the agency.

Art. 4. (1) Advertising agency that has concluded a
contract with the MEDIA for broadcasting of
commercial communications of an advertiser, has to
submit to the MEDIA’s Sales Department a written
document (authorization letter), signed by the agency
and the advertiser, assigning the carrying out of
advertising activity and the conduction of advertising
campaigns on one or more channels on behalf of the
respective advertiser.

(2) In the document should be specified the
trademarks and products, subject of advertising and
the period of the assignment. A template of the
authorization letter which has to be presented by the
agency to the MEDIA’s Sales Department before the
beginning of the first campaign from the period of the
assignment is inseparable part of the present General
Sales Rules.

Art. 5. (1) The MEDIA sells its advertising time
according to the principle of binding the price to a
hundred percent guaranteed rating points for the
following target groups: A15-64, A18-49, W25-54,
M18-49. The guarantee of rating points is based on the
total final number of the rating points which have been
ordered and paid and respectively guaranteed rating
points per a campaign of one and the same product,
service or trademark on the channels on which the
advertisement has been ordered, whereas they shall
be mutually compensated.

(2) The MEDIA offers to its clients TV channels bundles
(TV bundles), with rating points guarantee and
according to the selected target group under para. 1,
the TV bundles include the below stated channels:




A15-64 A18-49 W25-54 M18-49
bTV bTV bTV bTV
bTV Action bTV Action bTV Action bTV Action
bTV Cinema bTV Cinema bTV Cinema bTV Cinema
bTV Comedy bTV Comedy bTV Comedy bTV Comedy
bTV Story bTV Story bTV Story bTV Story
RING RING RING RING
Soul&Pepper Soul&Pepper Soul&Pepper
WhnessTV WhnessTV WhnessTV

KnneHtute moraT ga usbupat nsmexagy nocoyeHute TB
naketn (6e3 Bb3MOMHOCT 3a W3K/AOYBAHE WM
AOMbABaHE Ha NPOrpamu) 3a CBOUTE KaMNaHUM.

(3) KomneHcauMm 3a HeQOCTUIHATU PEUTUHT TOUYKM ce
NPaBAT B PaMKUTE Ha peKnamHaTa KaMMaHWA Ha euH U
Cbll, MPOAYKT, ycnyra unam mapka. KpaaTt Ha KamnaHuaTa
ce cbobuwaea Ha MEAUATA Kbm MOMEHTa Ha
3aABABaHETO 1, B C/Ay4Yall Ye e nofdafeHa Ha 4acTu u
KOraTo U3/M3a U3BbH KaneHgapeH mecel. B cnayyald Ha
HeL0CTaBEHU PEWTUHT TOYKM (Mo cmucbna Ha an. 1 no-
rope) MEOUATA He npeusuncnsasa, pecn. He
Bb3CTAaHOBABA CYMM MO 3aABEHATa U Beve M3Nb4yeHa
peKknaMHa KamnaHua, a cneg Kpaa Ha KaMnaHWATa:

1. peknamogartenat we 6bae KoOmNeHcUpaH 3a
nporpamute, B KOUTO He ca O6MAM [OCTaBEHM
CbOTBETHUTE PEeNTUHI TOYKM No pepa Ha an. 1,
cnasBaliku npegBuaeHoTo B an. 5 no-gony;

2. NpexBbpASHETO Ha HEeAOCTaBEHWU PEUTUHT TOYKM
32 Apyra KamnaHWA UAK KAKUN Ha CbLLMA peKnamoaaTten
e Bb3MOXHO, KOrato A0 KpaA Ha rogmMHata He ce
npeasuXaa peknama Ha npoaykTa, ycayrata wam
MapKaTa 4ype3 U3nNon3BaHe Ha CbLUUA KAUM, NoANEKaLL,
Ha KOMMNeHcnpaHe.

(4) B cnyyaii e nporpammTe JOCTaBAT NOBeYE aKTyanHU
PEWTUHT TOYKM OT TE3W, KOUTO Ca rapaHTUpPaHU Mo
Tapuda, peknamoLaTensaT UAK areHumMsaTa He 3anaawaT
33 AOMb/IHUTESTHO aKYMYJIMPAHUTE PEUTUHT TOUKN.

(5) B canyyait 4ye nporpamuTe AOCTaBAT NO-MANKO
PEATUHT TOYKM OT Te3u, KOWUTO Ca rapaHTMpaHu Mo
Tapuda, MEOAUATA KomneHcupa peknamogartens B
nporpamuTe € U3abYBaHUA B pasmep, PaBHOCUNEH Ha
HeAO0CTaBEHUTE PEUTUHT TOYKkM. KomneHcaTopHute
M3bYBAHMA ce No3mumoHupat o MEAUATA.

(6) MEOUATA npeanara Ha KAMEHTUTE CU U MaKeTU Ha
npuHuyuna Total Rotation (“MbnaHO 3aBbpTaHe”) B
nporpama bTV, KakTo 1 Bb3MOXHOCT 3a 3aKynyBaHe Ha
30-ceKyHAHO M3nbyBaHe B nporpamun bTV, bTV Action,
bTV Cinema, bTV Comedy, bTV Story n/unm RING, npwu
KOETO He ce rapaHTMpPaT PeUTUHT TOYKU. PEITUHT TOYKK
He ce rapaHTUpaT M 3a BCUYKU GOPMU Ha TEIEBU3MOHHM

Clients may choose from the specified TV bundles
(without possibility to exclude or add channels) for
their campaigns.

(3) Any deficiency in rating points shall be
compensated within the advertising campaign of one
and the same product, service or trademark. The end
of the campaign shall be reported to the MEDIA at the
time of its assignment, in case it is submitted in parts
and when expended beyond a calendar month. If any
rating points remain undelivered (within the meaning
of para. 1 above) the MEDIA shall not recalculate, resp.
shall not refund amounts under the assigned and
already broadcasted advertising campaign but after
the end of the campaign:

1. The advertiser shall be compensated for the
channels on which the respective rating points have
not been delivered under the procedure of para. 1 in
compliance with para. 5 below;

2. Undelivered rating points shall be possibly
transferred to a different campaign or a spot of the
same advertiser only when until the end of the year no
other advertisement of the product, service or
trademark is planned through the use of the same spot
which is to be compensated.

(4) If the channels deliver more actual rating points
than those guaranteed in the current Rate card, the
advertiser or the agency shall not pay the extra
accumulated rating points.

(5) If the channels deliver less actual rating points than
those guaranteed in the current Rate card, MEDIA shall
compensate the advertiser on the channels, resp. on
channels from the respective selection of thematic
channels, with broadcasts with duration equivalent to
the undelivered rating points. The compensation
broadcasts are positioned by the MEDIA.

(6) The MEDIA also offers to its clients packages based
on the principle of “Total Rotation” on bTV channel, as
well as possibility to buy 30” airings on the channels
bTV, bTV Action, bTV Cinema, bTV Comedy, bTV Story
and/or RING, wherein rating points are not
guaranteed. Rating points are not guaranteed for all




TbProBCKN CbobLeHMA, 06eKT Ha oTaenHa Tapuda 3a
CMOPTHU CbOUTKA.

(7) MEAMATA uma npaBo Aa NPOMEHA LeneBuTe rpynu
no an. 1, BKAYWUTENHO, HO He Camo, Ja M3K/oUM
cbuwlectsyBawa u/mam  ga  pobaBum  HoBa, KaTo
NPOMsAHaTa, BK/l. CbOTBETCTBALLATA NPOMAHA NO an. 2, ce
06sBABa M ce Npuiara 3a AencTBallaTa 3a CbOTBETHUA
mecel, Tapuda.

Yn. 6. (1) MEAUATA npepnara Ha KAMEHTUTE CU
M3NbyBaHe Ha PasNMYHM  GOPMM HA TbProBCKM
CbobLEeHMA, KaTo HaMp.: pekaaMHM Kannose (CnoToBe),
CMOHCOPCKM 3aCTaBKMY, TeNeBU3NOHEH nasap,
NO3MLMOHUPAHE Ha MPOAYKTM W  Ap., KAKTO MU
n3paboTBaHe U/MaM U3NbUYBAHE HA NJATEHW PEMNOPTAXKM.
(2) MEOVATA npeanara Ha KAMEHTUTE CU U U3TbYBAHE
Ha Opyrv (anTepHaTUBHW) peKNamHu ¢opmu, Korarto
TAXHOTO W31bYBaAHE He MPOTMBOPEYM Ha 3aKOHa,
[obpaTta NPaKkTMKa M Ha CbOTBETHOTO NpeaaBaHe.

(3) KaTto yacTt oT ob6cny)KBaHETO Ha CBOMTE KJMEHTU
otaen “Mpogaxbu” Ha MEAUATA nsgasa cepTuduKaty,
YAOCTOBEPABALLM W3NbYBAHMATA OT BCAKA OTAENHA
KamnaHma B nporpamute Ha MEAUATA, B AaBa
OpUrMHaNHKU eKk3emnnapa — no eguH 3a MEJUATA u 3a
peknamogaTens, 40 Kpaa Ha meceua, cneasall meceua,
B KOMTO € 6110 NOCNefHOTO M3NBYBAHE OT KAMNAHUATA.
OpurMHan®T Ha cepTudMKATa 3a peknamogartens ce
M3npaLa c NMCcMo ¢ obpaTHa pasnucKa (No Kypuep) nam
Mo eNeKTPOHEH NbT, CbIIACHO OMMCAHOTO B ua. 15 no-
[ONy A0 NAnue-npeacTaBUTEN Ha peknamogatens uau

areHuuMATa, KOeTo [Aeno3upa 3aABKUTE B  OTAeN
,Mpogaxon”.
(4) 3a wusBbpweHute vycayrn, MEAUATA um3pasa

npeasnaeHnTe B 3aKOHa AaHbYHM AOKymeHTU go 30-To
YMCNO Ha Mecela 3a NpenoCTaBeHUTe npe3 meceua
ycayrn.  Tesan  OOKYMeHTM  ce  wu3npawat 4o
peknamopaTtens uamn areHumMATa No HaumHa, onucaH no-
aony:

1. no peaa Ha un. 15 o1 HacToAwMmMTe O6WM ycnosus;

2. ypes cuctemata e-invoice (www.e-invoice.bg) oo
iMuaTa 3a KOHTAKT no 4n. 15 ot HactoAwmTte O6wm
ycnosus.

Yn. 7. MEAUATA npepnara speme 3a M3nbyBaHe Ha
TbProBCKM CbobLWEHMA BbB BCUMYKM MNpefaBaHus oT
nporpaMmuTe Ccu, C MU3KJKOYEHWEe Ha Te3n, B KOMUTO
M3N1BbYBAHETO HA TENEBU3MOHHM TbProBCKU CHOBLLEHUA
e 3abpaHeHo.

types of TV commercial communications subject to
specific Rate cards for sports events.

(7) MEDIA is entitled to change the target groups
under para. 1, including but not limited, to exclude a
current and/or to add a new target group, and the
change, incl. the respective change under para. 2, shall
be announced and applicable to the effective Rate
card for the month.

Art. 6. (1) The MEDIA offers to its clients broadcasting
of various forms of commercial communications, such
as: advertising spots (spots), sponsorship tags,
teleshopping, product placement, etc. as well as the
elaboration and/or broadcasting of paid reports.

(2) The MEDIA also offers to its clients broadcasting of
other (alternative) advertising forms when their
broadcasting is not in conflict with the law, good
practice and the respective program.

(3) As part of the services provided to its clients, the
MEDIA’s Sales Department issues certificates attesting
the broadcasting of each separate campaign on the
MEDIA’s channels. The certificate is issued in two
original copies - one for the MEDIA and one for the
advertiser until the end of the month following the
month of the last broadcasting of the campaign. The
original of the certificate for the advertiser shall be
sent with a letter with a return receipt (via courier) or
via e-mail as described in art. 15 below to the person-
representative of the advertiser or the agency, who
submits the orders to the Sales Department.

(4) For the services provided MEDIA issues tax
documents required by law, until the 30th day of the
month, for the services provided during that month.
These documents shall be sent to the advertiser or the
agency as follows:

1. under the procedure of art. 15 herein;
2. using the e-invoice system (www.e-invoice.bg) to
the contact persons under art. 15 herein.

Art. 7. The MEDIA offers advertising time for
broadcasting of commercial communications in all
programs on its channels, except where TV
commercial communications’ broadcasting s
prohibited by law.




Il. U3ncKBaHUA KbM CbAbPKAHMETO Ha TbProBCKUTE
cbobueHuA. Bb3naraHe v rapaHuum

Yn. 8. (1) Peknamogatenart 1 areHumMsTa rapaHTMpar, ye
TbProBCKUTE CbObLLEHMA, KOUTO 33ABABAT 32 U3TbYBAHE:

1. ca u3paboTeHn B CbOTBETCTBME CbC 3aKOHA 3a
paguoto n TenesusmaATta (3PT), 3akoHa 3a aBTOPCKOTO
npaBo M cpogHuTe My npasa (3AMCHM), 3akoHa 3a
MapKuTe 1 reorpadckuTe o3HayveHus (3Mr0), 3akoHa 3a
3almTa Ha KOoHKypeHuuaTa (33K), 3akoHa 3a 3awmTa Ha
notpebutenute (33M), 3akoHa 3a 3apaseTo (33), 3aKoHa
33 xasapta (3X) M OCTaHanoOTO  NPUIOKMMO
3aKOHOAATENCTBO;

2. ca uspaboteHn B cboTBeTcTBUE € “Kogekc 3a
nosefeHne OTHOCHO MepKUTE 3a OLLEHKA, 03HaYaBaHe U
orpaHMyaBaHe Ha AOCTbMa 4O NpefaBaHWA, KOMTO ca
Heb1aronpuATHU UK Cb3AaBaT ONACHOCT OT yBpeXaaHe
Ha ®M3MYECKOTO, MCUXMYECKOTO, HPABCTBEHOTO W/uan
COUMANHOTO pa3BMTME Ha Aeuata”, n3paboteH u npuet
oT CbBeTa 3a e/IeKTPOHHM MeJuKN Ha OCHOBaHMe un. 17a
ot 3PT;

3. ca n3paboTeHu B CbOoTBETCTBME c
HauuMoHanHUTE eTMYHM npaBuia 33 peKknama MU
TbProBCKa KOMyHMKauma, paspaboTteHn oT CapykeHue
"HaumMoHaneH cbBeT 3a camoperynaums";

4. ca wu3paboTeHn B cboTBETCTBME C EpMHeEH
CTaHAAPT 32 perynauMas Ha HMBAaTa Ha 3ByKa B
peknamaTa, nNpueT B UHAYCTPUATA C NOANWCBAHETO Ha
O6uwo cnopasymeHue 3a peryiMpaHeTo Ha 3BYKa Ha
peknamute oT 06.02.2013 r. mexgy CapykeHue
"Acoumaumsa Ha ObArapcKkUTe PagmMo U TENEBUINOHHMU
onepaTopn-ABPQ", CapyxkeHune "Bbarapcka acoumnaumn
Ha KOMYHMKauWMOHHMTe areHuun" wu CapyxeHue
"BbArapcka acoumauma Ha peknamogarenute”.

(2) PeknamopatensT M areHUMATa rapaHTMpaT, ue
TbProBCKM CbOBLLLEHNA 33 XPaHWN W HAMWUTKK, CbAbPKALLM
XPaHWUTENHN CbCTaBKM W BELLECTBA C XPaHUTENEeH Wau
dusmnonormyeH edekT, no-cneumanHo CbAbpXKalLu
Ma3HUHU, TPAHCMACTHU KMCE/MHK, CON/HATPUIA 1 3axap,
YNUTO NPEKOMEPEH NPUEM B XPAHUTENHUA PEXUM He e
npenopbyYnUTENEH, B KOUTO KAaTo U3MbAHUTENN yyacTBaT
[eLa, oTroBapAT Ha BCUYKU MPUIOKMMU HOPMATUBHM
W3NCKBaHWA, MPUETU eTUYHW MpaBuia 33 peknama u
TbProBCKa KOMYHMKaLMA U f06pW NPaKTUKK B BpaHLa.
PeknamopatenAtT W areHuuATa rapaHtTMpat, 4Ye B
TbProBCKU CbOOLLEHUA 33 FeHeTUYHO MoanduLMpaHn
XpaHu, He yyacTBart aeua.

(3) PeknamopatenaT v areHuMATa rapaHTMpaT, ye C
N3bYBAHETO Ha npeaocTaBeHuTe TbProBCKM
cbobLeHMA B NPOrpamuTe He ce HapyLwlaBa npasaTa Ha
TPEeTU NMLA M Ye aKo NogobHW NpeTeHUMM Bb3HUKHAT,
Le r'M yA0BAEeTBOPABAT U3LAIO M 33 CBOA CMETKA.

Il. TV commercial communications’ content
requirements. Assignment and guarantees

Art. 8. (1) The advertiser and the agency guarantee
that the TV commercial communications ordered to be
broadcasted:

1. Are produced in accordance with the Radio
and Television Act, the Copyright and Related Rights
Act, the Trademarks and Geographic Symbols Act, the
Competition Protection Act, the Consumer Protection
Act, the Health Act, the Gambling Act and the other
applicable legislation;

2. Are produced in accordance with the “Code of
conduct on the measures to assess, label and restrict
access to programs that are adverse to or pose a risk
of impairing the physical, mental, moral and/or social
development of children”, developed and adopted by
the Council for Electronic Media on the grounds of art.
17a of the Radio and Television Act;

3. Are produced in accordance with the National
ethical rules for advertising and commercial
communication, developed by the National Council for
Self-Regulation;

4. Are produced in accordance with the Unified
standard on the regulation of the sound level in
commercials, adopted by the industry with the
executed General Agreement on the regulation of the
sound level in commercials as of 06.02.2013, between
the Association of Bulgarian broadcasters — ABBRO,
the Bulgarian Association of Communications Agencies
and the Bulgarian Association of Advertisers.

(2) The advertiser and the agency guarantee that TV
commercial communications for foods and beverages,
containing nutritional components and substances
with nutritional or physiological effect, especially
those containing fats, trans-fat acids, salt/sodium and
sugar, the excessive consumption of which is not
recommended, in which children are featured, are in
compliance with all applicable legal requirements and
the accepted ethical rules for advertisement and
commercial communication and good practices. The
advertiser and the agency guarantee that in TV
commercial communications for genetically modified
foodstuffs children are not featured.

(3) The advertiser and the agency guarantee that via
the broadcasting of the submitted TV commercial
communications on the channels no third parties’
rights are violated and if any such claims arise, they
shall fully compensate them at their own expense.




Yn. 9. (1) Bb3naraHeTo Ha M3MbYBAHETO HAa KOHKPETHO
TbProBCKO CbObLLEHME Ce U3BBPLLBA OT PeKamoaaTtens
W/VMAKN areHumMATa CbC 3asABKa 3a U3bYBaHe, M3MNpaTeHa
ypes esIeKTpoHHa nowa Ao otaen ,MNpoaaxkéu” Ha
MEOUATA. 3aaBKaTta cnegga Aa 6bae usnpaTeHa B CPpoK
Hal-KbCHO A0 2 (ABa) NbAHU paboTHU AHKU Npeau AaTaTta
Ha wW3NbYBAHe, B MNPOTMBEH CAyyalh ce npunara
HaJUEeHKaTa 3a eKCNPecHO 3asaBABAHE Ha W3/bYBaHuUA
cbrnacHo yn. 25, an. 1, 1. 10. EnektpoHHaTa pa3msaHa Ha
M3ABIEHUA W [OKYMEHTM Ce M3BbpWBA CbOOpasHo
npeasnaeHoTo B Y. 15 no-goay.

(2) B cnyyanTe, KoraTo 3asBKaTa no an. 1 npeaxokaa
noAnncBaHe Ha MHAMBMAYANEH AOroBOp, CTPAHUTe ce
cbriacaeaT, ye A0 NOAMMCBAHETO HAa WHAMBWUAYANHMUA
JoroBop e ce npwuiaara TapudaTta, Ba/iMAHA KbM
MOMEHTA Ha nanbyuBaHeTo. C M3npalLaHeTo Ha 3asABKaTa
peknamogatenart  u/uam CbOTBETHO  areHumATa
OEeKnapupaTt cbrnacMeto cuM c  HactoAwmTte O6wm
ycnosus.

(3) PeknamopatenaT u areHuMATa rapaHTMpaTt npeg,
MEOVATA  Heob6e3MOKOSABaHOTO n3NbYBaHe Ha
Bb3/10XKEHUTE TbPrOBCKMN CbOBLLEHUNS M C Ornes Ha ToBa
noemaT 33ab/IKEHWEeTO, Npeau f[a Bb3NOXKAT 3a
M3NbYBaHE B MPOrpammTe KOHKPETHO TbpProBCKO
cbobluleHre, faa ce  yBsepAaT HaNb/HO, ye
peKknamopaTensr:

1. UMa 3aKOHOBO, AOrOBOPHO MAN OTCTLMNEHO MO
OpYr nerafeH HauyMH NPaBoO Aa peknamupa NPoAyKTa,
ycayrata uam mapKaTa, YMeTo TeNEeBU3NOHHO TbProBCKO
cbobLieHMe Bb3nara Aa 6bae N3NbyeHo;

2. MMa 3aKOHOBO, AOTOBOPHO MJIM OTCTBbMEHO NO
OpYyr neraneH HayMH nNpaBo JAa M3Non3Ba 3a
TeNEBM3MOHHO M3MbYBAHE BKAOYEHUTE B TbProBCKUTE
cbobuieHMa rpadUUHN U CNOBHU MapPKU, PEKAaMHMU
0EeBU3UN U NOCNAHMA, My3UKaANHU, ANTepaTypHU U ApyrY
3aWMTEHM NPOU3BEAEHMSA, KAaKTO M 0OpasnTe Ha INLATa,
peknamupalim NPoAyKTa, yeayrata Uan MapKaTa;

3. e ypeaun wu3LANO B3aMMOOTHOLWIEHUATA CH,
BK/IOYNTENIHO MO M3MO0/I3BAaHETO M MMYLLECTBEHUTE, C
aBTOpPUTE Ha TbProBCKUTE CbOBLLEHUA, NpeaoCTaBeHU
33 TeNEeBM3MOHHO M3NbYBAHE W C BCUYKM ApYrU
HOCUTENIN Ha aBTOPCKM W CPOAHM MpaBa, YUUTO
npou3BeaeHUA U U3MbAHEHUA Ca BKIKOYEHU B TAX, B
CbOTBETCTBME C U3McKBaHUATa Ha 3AMCI n octaHanoTo
NPUAOKMMO 6brapPCKO 3aKOHOAATE/ICTBO;

4. e nonyynn OT HOCMTEMTe Ha npaBa no
npeaxoaHara TOYKa nnm oT CbOTBETHUTE
YMb/NHOMOLWEHM OT TAX OpraHu3auuM 3a KOJIEKTUBHO
ynpasaeHMe Ha npaBa, BCUYKU  Heobxoaumu
paspeleHns 3a M3MNos3BaHETO Ha Cb3AdadeHUTE OT TAX
06€eKT Ha aBTOPCKO U CPOAHM MPaBa 3a TE/IEBU3NOHHO
M31bYBAHE B MPOrpammTe 32 BCUYKM HAYMHU Ha TAXHOTO

Art. 9. (1) The advertiser and/or the agency shall assign
the broadcasting of a specific TV commercial
communication by sending a broadcast order to the
email address of the MEDIA’s Sales Department. The
order shall be sent not later than 2 (two) full working
days before the broadcasting date. Otherwise, the
surcharge for urgent order of airings stipulated in art.
25, para. 1, item 10 shall apply. The electronic
exchange of statements and documents shall be
carried out according to the stipulations of art. 15
below.

(2) In the cases when the order under para. 1 precedes
the signing of an individual contract the parties agree
that until the individual contract is signed, the Rate
card valid at the time of broadcasting shall apply. By
sending the order, the advertiser and/or the agency
declare their acceptance of these General Sales Rules.

(3) The advertiser and the agency guarantee to the
MEDIA the undisturbed broadcasting of the assigned
TV commercial communications and for this purpose
they undertake the obligation before ordering the
broadcast of a particular TV  commercial
communication on the channels to make sure that the
advertiser:

1. has legal, contractual or granted in any other
legal way right to advertise the product, service or
trademark whose TV commercial communications it
orders for broadcasting;

2. has legal, contractual or granted in any other
legal way right to use for TV broadcasting the graphic
or verbal trademarks, advertising slogans and
messages, musical, literary or other copyright
protected works, incorporated in the TV commercial
communications, as well as the images of the people
advertising the product, service or the trademark;

3. has fully settled its relations, including those
concerning the usage and proprietary rights, with the
authors of the commercial communications provided
for TV broadcasting as well as with all other holders of
copyright or related rights whose works and
performances are included in the materials as per the
stipulations of the Copyright and Related Rights Act
and all other applicable Bulgarian laws;

4. has received from the right-holders mentioned
in the previous item or from the authorized
organizations for collective management of copyrights
all necessary permissions for using the objects of the
copyright or related rights created by them for
broadcasting on the channels for all means of their
broadcasting, transmission and retransmission




M3NbUYBaHe, NpeAaBaHe M nNpenpeaasaHe, BKAYUTENHO
B €/1eKTPOHHM CbOBLNTE/THN MPEKN HA TPETU NLA U e
3an1aTMA  NpeaBapuTEsIHO 33 TENEBU3MOHHOTO UM
M3bYBaHE B CbOTBETHUTE MpOrpamu, npeanaraHu or
MEAUATA,;

5. e Nonoxun rpuKata Ha gobbp TbproBeu, Taka
ye TbProBCKOTO CbObLLEHME, KOETO Ce MpeaocTaBa 3a
u3NbyYBaHe, Aa e u3paboTeHO B CbLOTBETCTBME C
n3nckBaHuATa Ha 3PT, 3AMCH, 33M, 3MIO, 33K, 33, 3Xu
OCTaHANOTO NPUNOKUMO BBATAPCKO 3aKOHOAATESNCTBO.

(4) Peknamopatenat u obcnyxBsallata ro areHuums,
CONNAAPHO NOoemaT 3a CBOA CMETKa LAanaTa OTrOBOPHOCT,
aKo BC/leACTBME HapylleHWe Ha HAKOA OT TOpHUTE
rapaHuum no yn. 8 n 9 kem MEAUNATA nnm Kbm TpeTo
nuvue, cobCcTBEHMK Ha nporpama, 6baaT npeasaseHu
KaKBUTO U ga buno npeteHumMM.

(5) KoraTo noroBopbT € CK/IOYEH CaMo C peknamHa
areHuma, rapaHummTe U 3aabaKeHnATa no 4n. 8 n 9 ce
noemart OT HeA NO OTHOWEHWE CbAbPXKAHMETO Ha
TbProBCKUTE CbOBLLEHNA Ha CbOTBETHUA peKnamoaaTen,
npeaocTaBeHM Ypes Hed 3a U3TbYBaHe B NporpamuTe.

Yn. 10. (1) B cnyyalt Ye M3NbYBAHETO HA TENIEBU3NOHHO
TbProBCKO CbobLlEHME ce NpeLeHn OT perynaTopeH
opraH KaTo HapylweHue Ha AeNcTBaLLoTo
3aKOHOAATE/ICTBO U TOW Hanoxu Ha MEOAUATA unn Ha

TpEeTo nnue, cobCTBEHMK Ha nporpama,
AOMUHUCTPATUBHO-HAaKa3aTe/1Ha CaHKUHUA,
pexknamogatenat wu o6cny>+<BaLu,aTa ro areHumna

CONNOAPHO MOEemMaT 3a CBOA CMEeTKAa 3aMJallaHeTo Ha
MMYLLLECTBEHATA CaHKUMA.

(2) MEOUNATA yBeAomABa CBOEBpPEeMeHHO
peknamopatens M areHUMATa 3a 3ano4YBaHETO Ha
aoMUHUCTPATUBHO-HaKasaTeNHa npoueaypa — no
€/1eKTPOHHA MOoLLa C eNeKTPOHHO MU3ABAEHUE, CbI1aCHO
onucaHoTo B Y. 15 no-gony - owe Npu Nosy4aBaHeTo Ha
aKT 3a YCTAHOBABaHE Ha afMUHUCTPATUBHO HapyLUeHMe.
(3) PeknamogatenAr M areHuuMATa MMaT NpPaBo Aa ce
BK/IOYAT upe3 CBOM npouecyaneH npeactasuTen B
aAMWHNCTPATUBHO-HAKa3aTeIHOTO " cbaebHoTo
NPOU3BOACTBO MO CbOTBETHMA aKT Ha perysiatopa, ako u
[OOKONKOTO TaKoBa y4yacTMe B NPOU3BOACTBOTO e
Bb3MOXHO CbFAaCHO MPUAOKMMOTO MPOLECYANHO
npaso. B cnyyait ye nocnegHUTe He YMbIHOMOLLAT CBOWM
npeacTaBUTeN, He MOraT c/ef TOBa A3 NpeTeHampar, Ye
MHTEPECBT MM He e 6un pgobpe 3awuTeH oOT
npeactasutena Ha MEAUATA.

including in third parties’ electronic communication
networks, and that it has paid in advance for this
broadcasting in the respective channels, offered by the
MEDIA;

5. has taken care, as a good trader, for the TV

commercial communications submitted for
broadcasting to be produced in accordance with the
regulations of the Radio and Television Act, the
Copyright and Related Rights Act, the Consumer
Protection Act, the Trademarks and Geographical
Symbols Act, the Competition Protection Act, the
Health Act, the Gambling Act and all other applicable
laws in Bulgaria.
(4) The advertiser and its serving agency, jointly accept
at their own expense the full responsibility if any
claims are laid against the MEDIA or against a third
party, owner of a channel, due to violation of any of
the guarantees mentioned in art. 8 and 9.

(5) If the contract is concluded only with an advertising
agency, the agency undertakes the guarantees and the
obligations under art. 8 and 9 regarding the content of
the commercial communications of the advertiser,
presented through the agency for broadcasting on the
channels.

Art. 10. (1) In case the broadcasting of a TV commercial
communication is considered by a regulating authority
to be violating the effective legislation and this
authority impose administrative punitive sanction to
the MEDIA or to a third party, owner of a channel, the
advertiser and the agency jointly cover the sanction at
their own expense.

(2) MEDIA notifies the advertiser and the agency about
the beginning of an administrative punitive procedure
in due time by sending an e-mail statement according
to the stipulations of art. 15 below - upon receipt of
the authority’s statement of establishment of the
administrative violation.

(3) The advertiser and the agency have the right to
assign their own court representative in the
administrative punitive procedure and in the judicial
proceeding against the respective authority’s
statement, if and insofar as such participation in the
proceedings is possible under the applicable
procedural law. If they choose not to assign a
representative, they shall have no right to claim that
their interests were not properly defended by the
MEDIA’s representative.




(4) KoraTo A0OroBopbT € CK/AYEeH CaMo C peKnamHa
areHuMn, Mo OTHOLIEHWE Ha areHuuATa ce npunara
HacToAWMAT 4n. 10, BKAOUYMTENHO areHuuaTa HOCU
OTrOBOPHOCT 32 3anNallaHe Ha HAa0XKeHA UMYLLECTBEHA
CaHKuUMA M WMma npaBata f[a Ce BKAYM B
aLMMHUCTPATUBHO-HAKa3aTe/HOTO " cbaebHoTO
NPOW3BOACTBO MO an. 3 Ha TO3M Y/eH, aKO U AOKOAKOTO
TaKoBa Yy4yacTMe B MPOM3BOACTBOTO € Bb3MOXKHO
CbIIaCHO MPUIOKMMOTO NPOLECYaNHO NPaBoO.

11l. Mo3uunoHupaHe n nsnbysaHe

Yn. 11. (1) 3aABKMTe 3a U31bUYBAHE B NporpamuTe Tpsibea
Aa O6bOaT M3roTBEeHW MNUCMEHO B TUMNOB dopmynsap,
npepoctaseH ot MEOUATA u ga 6bAaT U3NpaTeHn B
paboTteH geH o otaen ,Mpopaxkbn” Ha MEOUATA ot
peknamogaTtena WaM areHuMATa No efieKTPOHHa nowa
KaTo e/IeKTPOHHW JOKYMEHTU, CbF/IAaCHO OMMCAHOTO B Y.
15 no-gony. MNonbnBaHeTo Ha BCUYKKM rpadu  oOT
dopmynapa e s3agbakutenHo. MEAUATA npepocTass
dbopmynapu 3a Tekywma wn cneapalwma mecel. Bbs
dbopmynapa cnegBa pga ce  3anuwe  KOHKPETHOTO
HaMMeHOBaHWE Ha TbProBCKOTO CbobLieHMe, KoeTo ce
n3NbyBa no nsnpaTeHaTa 3anABKa. CovlwoTo
HaumeHoBaHue TpAbBa Aa ce nocoun u BbB dopmynapa
no un. 19.

(2) Bbe dopmynspa no an. 1 pasnpeaeneHUeTo Ha
bloaKeTa Mexagy OTAeNHWUTe TeMaTUYHM KaHaau B
faseH TB nakeT 3a BCEKM mecel, ce onpegens
aBTOMATUYHO, cbobpasHo MoCOYeHOTO oT
peknamogaTena WAM areHuuATa pasnpeneneHne Ha
6roaxketa mexay bTV m TK u 3aBucu oT m3bpaHaTa
uenesa rpyna Ha TB naketa. MEOUATA nma npaso ga
BbpHE 3asABKaTa 3a KOPeKUusA, B C/ly4alh Ha HecnassaHe
OT peKknamojgartena Wau areHuMATa Ha aBTOMATUYHOTO
pasnpegeneHue Ha 6rogxketa mexay bTV u TK u/mam Ha
[OroBOpeHoTO pasnpeaeneHune no TB naker.

(3) Otaen “NMpopax6bu” Ha MEOAMATA nosmumoHupa
JaZleHa KamnaHuAa B MporpamMHaTa Cxema Ha
CbOTBETHaTa Te/IeBU3MOHHA Mporpama, cnes Koeto
NoTBbP)KAaBa 3aABKaTa C ONUCaHM NpefaBaHuA, LEHN U
OTCTBMNKMW, UMEHA N NPOAB/IKUTENHOCT Ha TbPrOBCKUTE
cbobuweHMas M nepuvoa  Ha  KamMnaHuATa  KbMm
peknamogaTtena WAM areHuMATa No efieKTPOHHa nowa
KaTO eNeKTPOHEH AOKYMEHT CbIr/IaCHO OMMUCAaHOTO B Y.
15 no-gony.

(4) B cnyyah ye MEOUATA HAMa Bb3MOXKHOCT Aa
peanusMpa 3asaBKaTa, TaKa KAKTO € HanpaBeHa oOT
peknamopgatens MAM areHuumata, otaen ,lMpogaxén”
u3npalia CBOETO MpeasoXKeHMe, 3a KOETO W3UCKBA
ofnobpeHne B pamkuTe Ha 1 (egmH) paboTeH ageH oT
nosayyasaHeTo. Jluncata Ha NMCMEH OTrOBOP B TO3M CPOK

(4) When the contract is concluded only with an
advertising agency, in regard to the agency the present
art. 10 shall apply and the agency is responsible for
paying any pecuniary penalty imposed and shall have
the right to join the administrative punitive procedure
and the judicial proceeding as per para. 3 of this article,
if and insofar as such participation in the proceedings
is possible under the applicable procedural law.

Ill. Positioning and broadcasting

Art. 11. (1) The orders for broadcasting on the
channels have to be prepared in writing in a template
given by the MEDIA and sent on a working day by the
advertiser or the agency to the MEDIA’s Sales
Department by e-mail as electronic documents
according to the stipulations of art. 15 below. Filling in
all the required information in the template is
obligatory. The MEDIA grants templates for the
current and the next month. The specific name of the
TV commercial communication which shall be aired
according to the sent order must be written in the
template. The same name must be specified also in the
template described in art. 19.

(2) In the template under para. 1 the budget
distribution between the thematic channels in each TV
bundle for every month is automatically defined,
according to the specification by the advertiser or the
agency of budget distribution between bTV and TC and
depends on the selected target group of the TV
bundle. MEDIA has the right to return the order for
correction in case of non-compliance by the advertiser
or the agency with the automatic distribution of the
budget between bTV and TC and/or the agreed
distribution of TV bundle.

(3) MEDIA’s Sales Department positions the campaign
in the programming schedule of the respective
channel, then it confirms to the advertiser or the
agency by email as electronic document according to
the stipulations of art. 15 below the order with
described programs, prices and discounts, names and
duration of the commercial communications and
period of the campaign.

(4) If the MEDIA is unable to perform the order as it
has been placed by the advertiser or the agency, the
Sales Department sends its proposal, requesting
approval within 1 (one) working day from its receipt.
The lack of a written response within this term is
considered a silent approval and consent with the
MEDIA’s proposal.




CE CYMTA 33 MDBAYANNBO CblacKe C NPeasIoKEHMETO Ha
MEOUATA.

(5) MEOMATA nma npaBo Aa OTKaXe No3ULMOHMPAHETO
Ha TbProBCKO CbOOLLEHWE MO CBOA MpPELEHKA MAU B
onpeaeneHo npepasaHe, B Clydya Yye HAMA cBoboaHO
mAacto. MEOUATA cbrnacyBa npemecTtBaHeTO Ha
TENEBU3NOHHM  TbProBCKM  CbobWEHNMA B Apyro
npegaBaHe C peknamoaaTtena Uau areHuuaTa no peaa,
YyroBopeH B an. 4.

Yn. 12. (1) TbproBckuTe CbOBLLEHUA Ce M3AbYBAT OT
MEOUATA no npeaBapuTenHo ogobpeHa oT cTpaHuTe U
ocToMHOCTeHA 3asBKa (,Cxema Ha u3nbyBaHe”), KoATo
onpeaensa 4acoBuTe MOACKU, NPOLBANKUTENHOCTTA,
nocnefoBaTesiHOCTTa, 6poA W ApyrM ycioBua Ha
n3NbyBaHe.

(2) Bcsako mckaHe 3a npomsAHa B CxemaTa Ha U3byBaHe
TpabBa Aa 6bae HanpaBeHO MUCMEHO Hai-manko 7
(cepem) nbaHW paboOTHM AHM Npeayn CaMOTO U3NbYBaHE,
B NPOTUBEH C/ly4ali ce npunarat HagueHKUTE 3a OTMAHA
(npn oTMAHa, HanpaBeHa No-Masiko OT 7 MbJIHU PabOTHU
AHW) 1 eKcnpecHa oTMAHa (Npu oTMAHA, HanpaBeHa no-
ManKo OT 2 NbAHW PaboTHM AHWU) HA W3NbYBAHUA
cbrnacHo un. 25,an.1, 1.9 um 10.

(3) MpomeHn B CxemaTa Ha M3MbYBAHE, AbXKALLM CE HA
NPOMeHM B MporpamHaTa cxema, Morat ga 6baar
npaseHM no BcAKO Bpeme ot MEAUNATA, KaTto ce
CbrnacyBaT C peknamogaTtena uan areHumAaTa.

(4) OTMAHaTa Ha U3NbYBaAHUA OT NOTBLPAEHU CXemu Ha
M3NbYBAHE OT CTPAHA Ha PpeKnamoaaTtena uam areHuuaATa
CTaBa b6e3 yTerKHeHMe B 3an1alLaHeTo Mo CMUCHA Ha Y/,
25, an. 1, 1. 9 n 10, akO e HanpaBeHO C MUCMEHO
npeamnsBecTue oT Ha-manko 7 (cegem) MbaHW paboTHM
OHW Npeay OTMEHEHOTO M3/1bYBaHe, B NPOTUBEH CyYai
ce npunaraT HagUeHKUTe 3a OoTMAHa (NpM OTMSAHA,
HanpaBeHa MNO-Mafko OT 7 NbAHW PaboTHM AHM) U
eKCrnpecHa OoTMAHa (MpM OTMAHA, HanpaBeHa NoO-Masko
OT 2 MbAHU PabOTHU AHU) Ha U3NBUYBAHMA CbFNACHO Y.
25,an.1,1.9110.

Yn. 13. (1) MEOAUATA npopaBa peKknamHOTO Bpeme
cnpAmo cneaHuTe 2 (ABa) YacoBwm nosca:

M3BbH Mpaiim Tam — 00:00 — 17:29

Mpatim Taim — 17:30 — 23:59
(2) PeknamHuTe 610KOBE ce M3nbYBAT CNPAMO ABaTa
Yyacoswu nodca no an. 1. PeknamHute 610K0BE, KOUTO Ce
acouuMmnparT ¢ fafeHo npeaaBaHe, ca To3M Npeay camoTo
npepasaHe W BCUYKM, KOUTO o NpeKkbeBat. B cayyali ye
3a M3/bYBAHE B peknamMeH 610K Ha JafeHo npedaBaHe
e onpegeneHa HagueHKa cbrnacHo ya. 25, an. 1, 1. 12-
15, HafUeHKaTa ce HaAuucAABa KbM BCUYKM PEKNAMHM
6710K0BE, aCOUMMPAHM KbM TOBa NpefaBaHe.

(5) MEDIA has the right to decline the positioning of a
commercial communication by its discretion or in a
certain program, if its commercial breaks have been
already booked. MEDIA coordinates the positioning of
the TV commercial communication into another
program with the advertiser or the agency as
stipulated in para. 4 above.

Art. 12. (1) The TV commercial communications are
broadcasted by the MEDIA as per a preliminary
approved by the parties and evaluated order
(Broadcasting scheme) which defines the time zones,
duration, order, number and other broadcasting
conditions.

(2) Every request for change in the Broadcasting
scheme has to be made in writing at least 7 (seven) full
working days before the broadcasting date.
Otherwise, the surcharges for cancellation (in case the
cancellation is made less than 7 full working days) and
urgent cancellation (in case the cancellation is made
less than 2 full working days) of broadcasts stipulated
in art. 25, para. 1, items 9 and 10 shall apply.

(3) MEDIA is entitled to changes in the Broadcasting
scheme at any time, if this is due to changes in the
programming schedule and the changes shall be
coordinated with the advertiser or the agency.

(4) The advertiser or the agency has the right to cancel
the broadcasting of already confirmed Broadcasting
schemes without any surcharge according to art. 25,
para. 1, item 9 and 10, if the cancellation is done with
a written notice at least 7 (seven) full working days
prior to the date of the cancelled broadcasting.
Otherwise, the surcharges for cancellation (in case the
cancellation is made less than 7 full working days) and
urgent cancellation (in case the cancellation is made
less than 2 full working days) of broadcasts stipulated
in art. 25, para. 1, items 9 and 10 shall apply.

Art. 13. (1) The MEDIA sells advertising time according
to 2 (two) time slots, as follows:

Off Prime Time: 00:00-17:29

Prime Time: 17:30 — 23:59
(2) The commercial breaks are broadcast according to
the two time slots under para. 1. The commercial
breaks associated with a certain program are the one
preceding the program and all that are interrupting it.
In case for broadcast in a commercial break of a certain
program a surcharge is defined in accordance with art.
25, para. 1, items 12-15, the surcharge shall be charged
to all commercial breaks associated with that program.




Yn. 14. MEAUATA crapTMpa wu31bYBaHETO Ha
TENEeBU3NOHHM  TbProBCKM  CbOOLEHUA  CbrAacHo
noTebpAeHUTE Cxemun Ha M3 bYBaHe cnep,
[eno3upaHeTo  Ha  HeobXxoAMMWTE  [OKYMEHTMH,

NnoCo4YeHn B HacToAWMUTE O6LLI,VI ycnhosuAa.

Yn. 15. (1) CtpaHuTe onpegenaTt AMua 3a KOHTAKT, KaTo
3a4b/IKUTENIHO NOCOYBAT eNeKTPoHHa nouwa (e-mail) 3a
KopecnoHaeHumsA. CTpaHUTe ce CbriacABaT, Ye BCUYKM
AENCTBMA NO NpMeMaHe, U3MNpaLiaHe U CbXpaHeHWe Ha
3aABKUTE N CxemuTe 3a U3NbUYBAHE HA TENEBU3UOHHMUTE
TbProBCKM  cboblUleHMA M CcBbp3aHaTa C  TAX
KOpecnoHAeHUMA CTaBaT Camo MO e/IeKTPOHEH MbT KaTo
€/IeKTPOHHN [AOKYMEHTM MO CMWUCbAa Ha 3aKoHa 3a

€NIEKTPOHHUA AOKYMEHT n €/IEKTPOHHUTE
YAOCTOBEPUTETHU ycnyru, ypes noco4yeHuTe B
MHOUBULOYyanHNA A0roBop €/1eKTPOHHU NoLwn. CTpaHVITe

ce cbrnacaAeaT, Ye aKo MNUCMOTO/eNeKTPOHHOTO
n3ABNEHME e MNPOM3/IA3/0 OT e/IeKTPOHHaTa Mowa Ha
NLE 33 KOHTAKT Ha HAKOA OT CTpaHuTe, TO NMUCMOTO
CbAbpKa Ba/MAHO M3NPATEHO BOJEU3ABAEHWE OT
CbOTBETHATa CTpaHa. M3npalaHeto Ha eNneKTPOHHU
M3ABNIEHMA OT U 40 NeKTPOHHM nolum (agpecu), KouTo
He Ca M3PMYHO YroBOPEHW OT CTPaHUTE, Ce cyMTa 3a
He4elcTBUTENHO.

(2) ENeKTPOHHOTO M3ABAEHME Ce CYMTa 3@ MOJYYEHO C
NnocTbNBaHeTo My B MNoco4yeHaTa OT agpecaTta
nHdopmaLMoHHa cuctema (e-mail 3a KopecnoHaeHUMs).

(3) NoTBbprKoaBaHe HA MOJY4aBAHETO Ha €/IEKTPOHHO
usfBieHMe He e HeobxoaMMoO, 3a Aa ce CMATa, Ye e
nofyyeHo OT ajpecata, OCBEH aKo CTpaHuTe ca
YrOBOPMAWN U3PUYHO APYrO.

(4) CrtpaHuTe ce cbrnacaBat, 4ye B C/AyyauTe Ha
M3npaliaHe Ha eNeKkTpoHHa daKTypa upes cuctemaTa e-
invoice, ako ¢aKTypaTa He 6bae oTBOpeHa (nNpueTa) oT
KNMEHTA — PeKlaMoaaTenNs UK areHLMATa B PaMKUTE Ha
5 AHM OT Nnosly4aBaHe Ha CbobLLEeHMETO 3a 3apeKaaHeTo
M B cucTemaTa e-invoice, To ¢akTypaTa ce cyMTa 3a
noJiyyeHa ¢ U3TUYAHETO Ha TO3M CPOK.

(5) OTHOCHO BpemeTo Ha M3npallaHe 1 nosydYaBaHe Ha
€1eKTPOHHOTO M3AB/IEHME WU MACTOTO Ha MoJiyyaBaHe U
M3npalaHe Ha eNeKTPOHHOTO M3ABNEHWE ce npuaarat
pasnopeabute Ha 3aKOHA 33 ENEKTPOHHMUA AOKYMEHT U
€N1eKTPOHHNUTE YAO0CTOBEPUTENTHUN YCAYTH.

Yn. 16. (1) Korato MEAUATA npeueHun, 4e
CbAbpXKAHMETO Ha nNpeaocTaBeHO 3a U3ibyBaHe
TEeNEeBU3NOHHO TbProBCKO CbODbLLEHNE NPOTUBOPEYUN HA
pasnopenbute Ha 3PT unun apyrn NPUAOHKUMMU HOPMU Ha
[eNCTBAWOTO  3aKOHOAATENCTBO  MAM  NyBAMYHO
M3BecTHata perynatopHa npaktuka, MEAUATA uma

Art. 14. MEDIA commences the broadcasting of TV
commercial communications as per the confirmed
Broadcasting schemes after the necessary documents
stated in the present General Sales Rules have been
deposited.

Art. 15. (1) The parties shall specify contact persons
and obligatory shall state e-mail for correspondence.
The parties agree that all actions on receiving, sending
and storing of the orders and Broadcasting schemes
and any correspondence related to them shall be done
only by e-mail as electronic documents within the
meaning of the Electronic Document and Electronic
Authentication Services Act via the e-mails specified in
the individual contract. The parties agree that if a
statement/e-mail has been sent by the e-mail of a
party’s contact person, the message shall be
considered a valid statement of the party. Sending and
receiving electronic statements via e-mails that are not
specified by the parties shall be considered invalid.

(2) The electronic statement shall be considered
received upon its reception into the addressee-
specified information system (e-mail for
correspondence).

(3) Confirmation for the receipt of the electronic
statement shall not be required for it to be considered
received by the addressee, unless otherwise agreed-
upon expressly by the parties.

(4) The parties hereby agree that, in case an electronic
invoice has been submitted through the e-invoice
system and the invoice has not been opened
(accepted) by the client — advertiser or the agency
within 5 days after receiving the message for its upload
in the e-invoice system, then the invoice shall be
considered received upon the expiration of said term.
(5) Regarding the time of sending and receipt of the
electronic statement and the place of receipt and
sending of the electronic statement, the provisions of
the Electronic Document and Electronic
Authentication Services Act shall apply.

Art. 16. (1) When the MEDIA considers that the
content of a certain TV commercial communication
provided for broadcasting is in conflict with the
stipulations of the Radio and Television Act or other
applicable norms of the effective legislation or with
the publicly known regulatory practice, the MEDIA




npaBo Aa He CTapTMpa U3NBYBAHETO MY, HE3aBMCMMO OT
noTsbpaeHata Cxema Ha M3nbyBaHe, KaToO yBeAOMABA
peknamopartensa uam areHumata. CtpaHuTe pasriexaar
M 0bCHHKAAT BCUYKM [0BOAM W MNpPELLeHABAT 33aefHO
pUCKa OT U3TbYBaHe.

(2) TeneBM3MOHHMTE TbLPrOBCKM CbLOOLLEHMA, YMETO
cbabpKaHme MEAUATA npeueHABa 3a TakoBa, KOeTo
MOXe Aa Ce CMEeTHe 33 HAaCOYEeHO KbM yBpexJaHe Ha
$13MYECKOTO, YMCTBEHOTO M MOPASIHOTO Pa3BUTUE Ha
MaIONIETHN U HEMb/IHONIETHU, BKAOUYNTENIHO CbOHPa3HO
Kopekca 3a nosegeHne no uyn. 8, an. 1, 1. 2 ot
HacToswmTe O6wM ycnosus, moraT pa b6vaar
NO3NUMOHMPaHM camo mexay 23:00 m 6:00 vaca.
PeknamogatenaT wAuM areHumAata HAMAT nNpasBo Aa
M3MCKBAT MO3ULMOHMPAHE B APYro 4acoBO Bpeme Ha
TaKbB TUM TENEBU3NOHHU TbPrOBCKM CbOOLLEHUA, HO
MOraT Ja OTKaXaT CBOEBPEMEHHO U3/TbYBAHETO UM.

(3) MEAUATA no3nuMoHUPa TENEBU3MOHHN TbPrOBCKU
CbObLIEHMA Ha CIMPTHU HANUTKU camo mexKay 22:00 u
6:00 yaca, Korato npeueHu, Ye CbAbPHKAHMETO UM €
TaKOBA, Ye NpeCTaBNABA HEMPAKa peKnama Ha CNUMpTHU
HaMUTKM NO CMUCBAA HA 33 1 He M31bYBa TEIEBU3UOHHM
TbProBCKM CbOOLWEHUs,, 33 KOWUTO MNpeueHu, Ye
npeacTaBasaBaT NPAKAa PeKNama Ha CMUPTHU HaMUTKKU NO
cMucbna Ha 33.

(4) NpeueHkata Ha MEAWVATA BbB Bpb3Ka C ropHUTE
TekcToBe ce ¢opmupa CcbobpasHO HopmuTe Ha
[AeNCTBaLoTO 3aKoHOAATeNCTBO, NYBANMYHO M3BECTHATA
perynatopHa npakTuka W “HaumoHanHuUTe eTUYHM
npaBu/ia 3a peKkaama M TbprosBCka KOMYHWKAUMA B
Penyb6avka bbarapua”.

(5) CnoHCOpCKM 3acTaBKW, YMETO CbAbpXaHue He
OTroBapA Ha 3aKOHOBUTE M3UCKBaHMA WAWU Ny6AUYHO
M3BeCTHaTa peryiatopHa npakTuKa, cneasa ga b6vaar
npepaboTeHN UM 3aMEHEHW OT peKknamogaTens.

(6) B cnyyali ye M3NbUBAHETO Ha TbProOBCKO CbObLLEHME
ce npeueHn oT HauMOHANHUAT CbBET 3@ Camoperyiauma
(HCC) kaTo HapyweHue Ha ,HauMoHaNHUTE EeTUYHU
npaBu/ia 3a peKkaama M TbprosBCKa KOMYHMKALMA B
Peny6avka bBbarapua” wn/wuam To npenopbya  Ha
[OCTaBYMLMTE HA MEAWMHMW yCcnyrM fa npeycTaHOBAT
M3NbYBaHETO/NPOMEHAT CbAbPrKAHNETO Ha
TbProBCKOTO cbobuieHme, peKknamopnaTensr,
CaMOCTOATENIHO WU MOCPeAcTBOM Ob6C/ay}KBallata ro
areHuMa, noema  3agb/KeHVMeTo ga  npesege
TbProBCKOTO CbObLIeHNe BbB BWA, CbOTBETCTBALL Ha
npenopbkute Ha HCC, KaTo eBeHTyanHUTe pasxoam ce
noemat oOT peKknamogaTend. AKO peKknamoaaTenart
OTKa)Ke Aa ce cbobpasu ¢ peweHneto Ha HCC, MEOUATA
MMa nNpaBo Ja MpPeycTaHOBM U3AbYBAHETO Ha
TbpProBcKoTo cbobuieHne, 6e3 ToBa fa ce cuuTa 3a
HEW3Mb/IHEHME,  KAaTO  PEeKNamMoZaTenaT  Ob/IKK
3annawaHe Ha wu3nbyBaHeto oT MEAUATA Ha

shall be entitled not to start its broadcasting regardless
of the confirmed Broadcasting scheme, and it shall
inform the advertiser or the agency. The parties
discuss all the arguments and assess together the risk
from the broadcasting.

(2) TV commercial communications which content in
the MEDIA" judgment can be considered harmful to
the physical, mental and moral development of minors
and juveniles including according to the Code of
conduct pursuant to art. 8, par. 1, item 2 of this
General Sales Rules, can be positioned only between
11:00 p.m. and 6:00 a.m. The advertiser or the agency
have no right to demand the rescheduling of such TV
commercial communications to a different time zone
but they can cancel their broadcasting in due time.

(3) The MEDIA positions TV  commercial
communications of alcoholic drinks only between
10:00 p.m. and 6 a.m., if in its judgment their content
represents indirect advertising of alcoholic drinks
within the meaning of the Health Act, and it does not
broadcast TV commercial communications which in its
judgment represent direct advertising of alcoholic
drinks within the meaning of the Health Act.

(4) The MEDIA’s judgment as per the above mentioned
texts shall be formed according to the norms of the
effective legislation, the publicly known regulatory
practice as well as to the National ethics standard for
advertising and commercial communication in
Republic of Bulgaria.

(5) Sponsorship tags which content does not
correspond to the requirements of the legislation or
the publicly known regulatory practice shall be edited
or replaced by the advertiser.

(6) If the National Council for Self-regulation judges
that the broadcasting of a TV commercial
communication violates the National ethical standards
for advertising and commercial communication in
Republic of Bulgaria and/or it advises the media
service providers to stop the broadcasting or to change
the content of the TV commercial communication, the
advertiser solely or through its serving agency is
obliged to change the TV commercial communication
as advised by the National Council for Self-Regulation
at its own expense. If the advertiser refuses to comply
with the decision of the National Council for Self-
regulation, the MEDIA is entitled to stop the
broadcasting of the TV commercial communication,
which shall not be considered non-performance and
the advertiser owes payment for the actual broadcast
by the MEDIA of the respective TV commercial
communication until its stop.




CbOTBETHOTO TbPrOBCKO CbobLLEHME [0 HEeroBoTo
npeycraHOBABaHe.

(7) 3a obcToaTencteata nNo NpPeaxXo4HUTE anUHEM
MEOUNATA ysegomaBa peknamogatena Uam areHumara
CBOEBPEMEHHO.

(8) B cnyyauTte, ynomeHaTM B HACTOAWMA UYJEH,
MEOUATA He HOCM OTFrOBOPHOCT 33 €BEeHTyaslHu
nocnenBaliu HebnaronpuaTHU nocneguum 3a
peknamogatens M/Man  areHuMATa KaTto Hanpumep
OOMbAHUTENIHN PAa3HOCKM 3a NpepaboTBaHe Ha KiMnoBe
M 3aCTaBKMW, 3aKbCHEHME HA KaMNaHuA 1 ap.

Yn. 17. (1) MEOUATA ce 3aabaxKaBa 4a U3byYi BCUYKM
NoTBbLPAEHN OT Hes TbProBCKM CbOOLEHMA CbFIACHO
ofobpeHata Cxema Ha M3 bYBAHE, OCBEH aKO:

1. HacTbnAat PopcmarKopHM 06CTOATENCTBA;

2. 6bae YCTAaHOBEHO MO HagNEXeH pen, 4ye C
W3/TbY4BAHETO HA TbPrOBCKUTE CbOOLLEHUNSA Ce HapyLwaBaT
3PT, 3ANCN, 33N, 3Mro, 33K, 33, 3X uau pgpyro
NPUAOKMMO 3aKOHOAATENCTBO W/WMAM pelleHne uau
pa3snopexkaaHe Ha HCC. B To3m cayyalh n3nbyBaHETO Ha
TbProBCKM CbObLLIEHMA MOKe Aa 6bae crnpsaHo, 6e3 ToBa
Aa Boau fo HebnaronpusaTHW nocneguum 3a MEOUATA,
[0 NPUKAOYBAHE Ha MPOM3BOACTBOTO MO 3aKOHOBMUA

pea.

(2) MEAVATA nma npaso Aa oTKa)ke / Aa He NoTBbPAM
3afBKa 3a M3/bYBaHE Ha TbProBCKO CbObLLEHME, KOraTo
cyeTe 3a uUenecbobpasHO Aa He U3NbYBA 3aABEHOTO
TbProBCKO CbobLIeHWe Nopaan NPOTUBOPeEYME C HENHM
BbTPELUHN NPaBuaa U NpoL.eaypu, NPOrpamMHU NPUYKHN,
Ha/sMuYMe Ha Bb3MOXHOCT 32 HapyLleHWe Ha 3aa4b/IKeHUs
Ha MEOAMNATA, npousTMyawm OT  MNPUNOKUMOTO
3aKOHOZATEeNCTBO, Ny6AMYHO M3BECTHATa perynaTopHa
npakTuka nan HCC, n ap.

(3) Mo cmucbna Ha HactoAwmuTe O6wM ycnosun
“popcmarkopHn obctosTencTea” ca: ob6aABEHU pexum
“BOEHHO NONOKEHME”, pexnm “nonoxeHne BoriHa” nnm
APYro M3BbHPEAHO MOMIOXKEHWE, KAaKTO U NPU KpUsu ot
HEBOEHEH XapaKTep KaTo rpaXAaHCKM Bb/HEHUA,
HeJOCTUr Ha CypOBWMHM, NpuUpoaHM 6eacTeua, nowm
METEOPOJIOTUYHN YC/IOBUA, TEXHUYECKM MnoBpegu npwu
M3 bYBaAHETO M3BBH KOHTPOosa Ha MEOUATA, nospeaun B
€/IeKTpo3axpaHBaHeTO, BNE3/IM B CUA aAKTOBE Ha
ObpXKaBHW OpraHuW, MNPOMEHM B 3aKOHOAATE/NCTBOTO,
cna3BaHe Ha NPaBHM HOPMU WU IULLEH3UOHHM YCIOBUS,
M3MbJHEHWE HA OTrOBOPHOCTTA 3a MHbOpPMMpPaAHe Ha
06LLEeCTBEHOCTTa, KaKTO U APYro HenpeasuaeHo u/man
HenpeaoTBpaTUMO CbbUTME WAM  cbbuTMe/npuynHa
M3BbH KOHTpOoaa Ha MEAUNATA.

(7) MEDIA notifies in due time the advertiser or the
agency about the circumstances under the above-
mentioned paragraphs.

(8) In the cases stated in the present article the MEDIA
does not bear any responsibility for eventual
unfavorable circumstances and consequences for the
advertiser and/or the agency such as additional
expenses for editing spots and tags, delay of a
campaign, etc.

Art. 17. (1) MEDIA undertakes to broadcast all
confirmed by it TV commercial communications as per
the approved Broadcasting scheme unless:

1. force majeure circumstances occur;

2. it is properly established that the
broadcasting of the TV commercial communications
infringes the Radio and Television Act, the Copyright
and Related Rights Act, the Consumers Protection Act,
the Trademarks and Geographical Symbols Act, the
Competition Protection Act, the Health Act, the
Gambling Act or other applicable laws and/or decision
or order of the National Council for Self-Regulation. In
this case the broadcasting of TV commercial
communications may be stopped without any
unfavorable consequences for the MEDIA until the
legal procedures are completed.

(2) MEDIA is entitled to refuse / not to confirm an
order for broadcast of commercial communication
when by its estimation it considers appropriate not to
broadcast the assigned commercial communication
due to conflict with MEDIA’s internal policies and
regulations, program arguments, existence of a
possibility of violation of MEDIA’s obligations under
the applicable legislation, publicly known regulatory
practice or the National Council for Self-Regulation,
etc.

(3) Within the meaning of the present General Sales
Rules “force majeure circumstances” are: war or
military regime or other states of emergency as well as
non-military crises like civil riots, raw materials
shortage, calamities, bad meteorological conditions,
technical breakdowns of broadcasting which are
beyond the MEDIA’s control, electric power
breakdowns, effective legal acts of State Institutions,
legislation changes, observance of legal norms or
license conditions, performance of the responsibility
for informing the public as well as any other
unforeseen and/or unavoidable event or event/reason
beyond the MEDIA’s control.




(4) MEOUATA ce 3aabnXKaBa ga OCMrypu MNoAaxoAasALlo
TEXHMYECKO KauyecTBO Ha M3/bUYBAHETO, HO HE MOMKe Aa
rapaHTMpa KayecTBO Ha NPMeMaHeTo.

Yn. 18. (1) B cnyyalh Ha NpPOMycK B M3/bY4BAHETO Ha
TbProBCKM CbobLEHMA N0 0406peHUTE OT CTPaHUTE No
porosopa Cxemu Ha nsnvysaHe, MEAMATA KomneHcmpa
peknamogaTtena B NporpamuTe CbC Cblima 6poit
M3/TbYBAHUA B pasmep M NO3ULMOHUPAHE, PaBHOCWUIHU
Ha NpoNycHaTUTe, KOUTO Lie O6baaT npeasapuTesnHo
CbrnacyBaHM C peknamogartena uan areHumsTa.

(2) HensnbuyBaHe Ha HAKO/IKO TbProBCKM CbOOLLEHMA
MAN NPOMYCK Aa 3anoyHe HaBpemMe KaMMaHuA He ce
CYMTaT 3@ YaCTMYHO WAM USNOCTHO HEU3MbJHEeHWe Ha
MHAMBUAYANHUA AOrOBOP OT cTpaHa Ha MEAUATA u ce
KOMMeHCMpaT no pega Ha an. 1.

IV. MpepocTaBsaHe HA peKNaMHU
maTepuanun/TbpProBCcKn CbobLLEHUA U JOKYMEHTH

Ya. 19. (1) PeknamHuTe MaTepuanu ce NpeaocTaBAT Ha
MEOUATA oT peknamogatena WAWM areHuuAaTa C
KaQuecTBO, KOETO € MNOAXOAAWO 3a Te/NeBU3NOHHO
M3NbUYBaHe, Hal-KbCHO 2 (ABa) NMbAHW PabBOTHU AHM
npean patata Ha M3NbyBaHe, B MPOTMBEH CAy4ail ce
npwuaara HagueHkKaTa 3a 3aKbCHEHMEe NpW NoJasBaHe Ha
TbProBCKO CbObLIEHME cbrnacHo ua. 25, an. 1, 1. 11.
AreHumsATa, PecneKkTMBHO peKknamoaaTtenaTt, cienBa Aa
u3nNpaTM NPUAPYKUTENHO MUCMO A0 CbOTBETHMA
cneumanuct “Mpopgarkbn”, KoeTo f[a CbabpXKa KaTo
MUHUMYM ciefHaTa MHGOpPMaUMA: CbpPBbP M MMe Ha
daitna/-osete, opopmeHo cnopesn cneunduKkaumata -
File Naming Structure, cbrnacHo an. 2 no-gony.

(2) TexHnMyeckn n3mnckBaHmA

(4) MEDIA is obliged to provide an adequate technical
quality of broadcasting but cannot guarantee the
quality of receiving.

Art. 18. (1) In case of omission in the broadcasting of
TV commercial communications according to the
Broadcasting schemes approved by the parties to the
contract, MEDIA shall compensate the advertiser on
the channels with the same number of broadcasts with
duration and positioning equivalent to the omitted
ones. The compensation broadcasts shall be
coordinated with the advertiser or the agency in
advance.

(2) Omission of the broadcast of several TV commercial
communications or not starting the campaign on time
shall not be considered as partial or full non-
performance of the individual contract by the MEDIA
and shall be compensated as provided in para. 1.

IV. Submission of advertising materials/TV
commercial communications and documents

Art. 19. (1) The advertiser or the agency shall submit
the advertising materials to the MEDIA in a quality
suitable for TV broadcasting at least 2 (two) full
working days prior to the broadcasting date.
Otherwise, the surcharge for late submission of the
advertising material stipulated in art. 25, para. 1, item
11 shall apply.

The agency, respectively the advertiser has to send an
application letter to its Sales executive representative
which contains at least the following information:
server and name of the file/s, described as per the
specification — File Naming structure according to
para. 2 below.

(2) Technical requirements:

Cneuundukaumum Ha ¢aiinoserte / File specifications
SD HD
File Format XDCAM SD (IMX-D10) XDCAM HD 4:2:2 (MPEG HD422)
Video coding MPEG-2 422P@ML MPEG-2 422P@HL
Video Bit Depth 8 8
Video Bit Rate 30 CBR 50 CBR
Chroma Sampling 04:02:02 04:02:02
Frame Size 720x576 1920x1080
Starting time code of the file 00:00:00:00 00:00:00:00
Frame Rate 25i 50i
Aspect 16x9 FHA - 4x3 Safe Area, or | 16x9 - 4x3 Safe Area
optionally 4x3
PAL or NTSC PAL PAL
Video standard ITU BT601-5 (50 Hz) ITU BT.709-5 (50 Hz)




Audio Levels Max Peak: -9 dBFS;
infinite loudness

(EBU R 128); loudness range 5db | (EBU R 128); loudness range 5db

Max Peak: -9 dBFS;
-23LUFS+/-1db | infinite loudness -23LUFS+/-1db

+/-1 +/-1
Audio Coding PCM 8 ch/16 bit/48 kHz PCM 8 ch/24 bit/48 kHz
File Containers MXF MXF
File Naming Structure Client-Copy Name*-duration

noaageHoTo wmaun

* kbaeto Copy Name cvenaga c | * where Copy Name is identical

npeacton ga 6vae nogapeHo B | shall be submitted in the order
6/1aHKaTa 3a 3aABKM. form.

ToBa, KoeTo | with the one submitted or that

Mpumep:
BaloonFactory-

WinterLaunchCampaign-30s WinterLaunchCampaign-30s

Example:
BaloonFactory-

(3) B cnyyait Ha 3aMAHa Ha peknameH maTtepuan, cnesBa
03 6bae 3aABEHO MMCMEHO KbM CbOTBETHUSA CNELNAUCT
“Mpopgaxbun”:

1. Vme Ha maTepurana 3a 3aMAHa;

2. BpemetpaeHe;

3. lepuos Ha wu3NbYBAHE HaA 3ameHALWMA
peKknameH matepuan.
(4) MNpu npomsHa Ha peknameH MmaTtepuan
areHuusaTa/peknamodatenat  cnegsa  Aa M3MUCKA
notebpKaeHne ot MEOUATA. Mpu nnncata Ha TakoB.a,
MEOUNATA He HOCKM OTFOBOPHOCT 33 AOMNYCHATU rPELLKN.
(5) MEOUATA He HOCM OTrOBOPHOCT 3a AOMNyCHaTH
HETOYHOCTU NPU U3/TbYBAHE HA TbPrOBCKU CbObLLIEHUA, B
CNyyait Yye nocoyeHuTe BbB popmynapute (noun. 11, an.
1 unoun. 19, an. 1, 2 1 3) HaMeHOBaHMA Ca HETOYHU
n/vwnn He cbBnagat u/mam e Hanuue aybavpaHe Ha
HaMMEHOBAHWA C MPEeaXoAHW 3afBKW, MAU K306LWW0
AMNcBa MNOCOYEHO HAUMEHOBAHWE HA pPeKnamHuA
maTepwuasn, uau B gpyru nogobHM cayyam.

Yn. 20. (1) CpokoBeTe 3a NodaBaHe Ha HeobxoaumuTe
LOKYMEHTU Ca, KaKTo cieaga:

Bb3naratenHo nucmo /
Authorization letter

(3) In case of substitution of an advertising material,
the following should be declared in writing to the
respective Sales executive representative:

1. Name of the material to be substituted;

2. Duration;

3. Broadcasting period of the substituting
advertising material.
(4) In case of change of an advertising material, the
agency/advertiser has to require a confirmation by the
MEDIA. If such confirmation is missing, the MEDIA
cannot be held responsible for eventual mistakes.
(5) The MEDIA shall not be responsible for any
mistakes in the commercial communications’
broadcasting, if the order template forms (under art.
11, para. 1 and art. 19, para. 1, 2 and 3) contain names
that are incorrect and/or not matching and/or there is
a repetition of names with previous schemes or the
name of the advertising material is missing or in other
similar cases.

Art. 20. (1) Terms for submitting the necessary
documents are as follows:

2 nbAHM paboTHM AHM npeau pgaTaTta Ha

Bb3naraTeNHo NMCMO 33 CbBMECTHa pekiama /
Co-advertising authorization letter

NbPBOTO U3NDbYBaAHE OT AaAeHa KamMMNaHUA

[loroBop 3a M3NbYBaHE Ha TbPTroOBCKM CbobLEHUs /
Contract for broadcasting commercial communications

2 full working days before the first airing date

3anBKa/0TMAHA Ha 3aABKa 3a TbProBCKKU cbobueHus /

Commercial communications order/ cancellation of order

for the respective campaign

(2) Npn HenpucbCTBEHO CKAKOYBAHE HA AOroBOP MO asl.
1, B clyyait Ha pasanKa OT Noseye OT TPU AHK OT AaTaTa
Ha M3npaliaHe 1 gaTaTta Ha NosydyasaHe Ha AOroBopa oT

(2) In case of in absentia conclusion of contract under
art. 1 and in case of a difference of more than three
days between the date of sending and the date of




otgen ,Mpopaxxbn” Ha MEAMATA, 3a pgata Ha
CK/IIOYBAHE Ce CYMTa JaTaTa Ha MoJiydaBaHETO My OT
MEOUATA, otbenssaHa B obpaTHaTa pasnucka, ¢ KOATO
€ M3npaTeH OT pekfamoaaTena Uan areHumAaTa, a npu
JIMNca Ha TakaBa — AaTaTa Ha BXoAMpaHe Ha A0rosopa
CbrnacHo genosogHuA pernctop Ha MEAUATA.

(3) Bcuukn dopmynspu 3a JoKymeHTM no an. 1 ce
nsroteatT oT MEJUATA 1 ce npeaocTaBAT Ha KANEHTUTE.

V. llenn
Yn. 21. (1) MEOUATA onpepena cnegHoTo 6a3oBO

pa3npeaeneHune Ha bogKeTa B paMKUTE HA BCEKU eauH
oT TB naketuTte:

receiving of the contract by the Sales Department of
the MEDIA, the date of receiving it by the MEDIA
marked on the return receipt with which it has been
sent by the advertiser or the agency, shall be
considered to be the conclusion date. If there is no
return receipt, the date when the contract has been
filed in the MEDIA’s documents flow register shall be
taken into account.

(3) All templates for documents under para. 1 shall be
prepared by the MEDIA and shall be made available to
the clients.

V. Prices

Art. 21. (1) MEDIA defines the base budget distribution
for each of the TV bundles, as follows:

ba3oBo pa3npegeneHme Ha bogxKeTa
bTV/TK 80% / 20%
Mpaiim Taiim / 60% / 40%
MN3BBbH Mpanm Taim

Mporpamum
Yacosu noAc

(2) Bb3 ocHoBa Ha 6a30BOTO pasnpeaeneHWe Ha
6roaxkeTa no an. 1, MEAUATA onpeaens 6a308u 6pyTHU
LeHWN Ha PEVUTUHT TOYKA 3a LuAnaTa rogmHa B Mpaiim Talim
BbB BCUMYKM Nporpamu, BKAOYEeHU B TB nakeTt, cnpAamo
uenesata rpyna. M3sbH lMNpakim Talim 6pyTHaTa LeHa Ha
PENTUHT TOYKa 33 LAaaTa roANHA BbB BCUYKM NPOrpamu,
BKAlOYeHN B cboTBeTeH TB naket, e 75% ot 6as3osara
6pyTHa UeHa Ha PenTMHr Touyka B [lparm Takm 3a
cboTBeTHaTa Ueneea rpyna. LeHute 1we 6baat
npwuaaraHy KbM rapaHTUPaHUTE PEUTUHT TOYKM 33 BCAKO
efgHo npegaBaHe oT TapudaTta Ha bTV u Kbm cpegHo
OHEBHUTE PENTUHT TOYKM 33 CbOTBETHMA YacCoBM MOAC,
rapaHTMpaHn B Tapudata Ha TK 3a BcAKa egHa oT
nporpamute. FapaHTUPAHUTE PENTUHT TOYKK We 6baaT
ONOBEeCTABAaHM B CbOTBETHaTa Tapuda 3a BCEKU mecel, OT
roguHata, KoATo uWwe 6bae nybankyBaHa npeau
Ha4yanoTo Ha Mecela.

(3) MEOUATA onpeaens KoepULMUEHTM 33 U3YMCAABAHE
Ha LEeHWTe Ha U3TbYBaHMATA Npe3 roagnHaTa, e4HaKBa 3a
BCekn oT TB maketute, npu 3akynyBaHe Ha TB nakeT c
pasnnyHo oT 6a30BOTO pasnpeneseHne Ha bGrogxKeTa
mexay bTV u TK no an. 1. KoeduumneHTtute ce npunarat
KbM OpyTHATa LeHa Ha penTUHT Toyka B Mpanm Talim u
M3BbH Mpaim Talim, 3a CbOTBETHATA LLesieBa rpyna.

(4) MEOUATA onpepena dmMKcnpaHu 6pyTHU LeHu 3a 30-
CEeKYHAHO M3abyBaHe Ha npuHuuna ,MbaHo 3aBbpTaHe”
B nporpama bTV, 6e3 rapaHTUpaH PeUTUHT.

(5) MEOUATA onpenena dpukcnpaHm 6pyTHU LeHu 3a 30-
CeKyHAHO m3nbyBaHe B nporpamute bTV, bTV Action,
bTV Cinema, bTV Comedy, bTV Story n RING, 6e3

Base budget distribution
Channels bTV/TC 80% / 20%
Time slot Prime Time / 60% / 40%
Off Prime Time

(2) Based on the base budget distribution MEDIA
defines base gross prices per rating point for the whole
year in Prime Time for all channels, included in a TV
bundle according to the target group. Off Prime Time
gross prices per rating point for the whole year in all
channels, included in a respective TV bundle, is 75% of
the base gross price per rating point in Prime Time for
the respective target group. The prices shall apply to
the guaranteed rating points for each program in the
Rate card for bTV and to the average rating points per
day for the respective time slot, guaranteed in the rate
card for TC for each channel. The guaranteed rating
points shall be announced in the respective Rate card
for each month of the year which shall be published
before the beginning of the month.

(3) The MEDIA defines coefficients for calculating the
prices of the broadcasts for the whole year, equal for
each of the TV bundles, when purchasing a TV bundle
with budget distribution different from the base
budget distribution between bTV and TK under para.
1. The coefficients are applicable to the Prime Time
and Off Prime Time gross prices per rating point for the
selected target group.

(4) The MEDIA defines fix gross prices for 30” airings
on the principle of “Total Rotation” on bTV channel,
with no guaranteed ratings.

(5) The MEDIA defines fix gross prices for 30” airings
on the channels bTV, bTV Action, bTV Cinema, bTV




rapaHTUpaH penuTuHr. LUeHuTe we 6baaT onoBecTABaHU B
cboTBeTHaTa Tapuda Ha bTV 1 Ha TK 3a Bcekn mecel, oT
roguMHata, KoaTo we 6bae nybsmMKkyBaHa npeam
Hay4yafIoToO Ha CbOTBETHUA MecCeLL.

(6) LleHnTe 3a M3nbYBaHE Ha TbProBCKM CbobWEHMA B
nporpamute, cob6CTBEHOCT Ha TPETU /MUA, B KOWUTO
MEOUNATA nma npaso ga nNpogasa NpPOrpamHo Bpeme
(v3BbH M3nbuYBaHe B TB nakeT), ce onpeaensat B
denctBawaTta Tapuda 3a M3NbYBAaHE HA TbProBCKU
CcbobLeHMA B CbOTBETHATA Nporpama.

(7) Kbm pelictBawata Tapuda 3a uM3nbyBaHe Ha
TbpProBckn cbobuweHns or ,BTB Meana Tpyn“ EAL,
MEOUNATA onpeaena ckana 3a M34MCAABAHE Ha LLeHUTe
Ha M3NbYBAHMA, KOMTO ca KpaTHM Ha 5. Ckanata e
eflHaKBa 33 BCAKA OT TEeNEBM3UOHHUTE MPOrpamu.
MaTtepuannm ¢ MEXAUHHU ObAKUHU  (MUHUMYM 3
CEKYHOM) Ce 3aKpBbIABAT, KAKTO C1eABa: 3aBbpLUBaLLMUTE
Hal,2,6u17—KbMnNoHUCKATA, a Ha 3,4, 8 N9 —KbM no-
BMCOKaTa CTOMHOCT.

(8) MEAUATA Mma npaBo Aa onpeaenv HapoUYHU LEeHU
3a M3NbYBaHE Ha TbProBCKM CbOOLIEHUA B CMOPTHUTE
CcbbUTUA, KOUTO Ce M3NbYBAT B eAHa WAM MoBeye OT
nporpamute Ha MEAUATA. LeHute ce onpepenaTt s
Hapo4Ha Tapuda 3a cnopTHUTE CLOUTUA.

(9) BcuukM KaveHTn Ha MEOMATA vmat npaBo Aaa
nosy4at OTCTbNKM B CbOTBETCTBME C JencTBaliaTta
MonnTuKa 3a Nnpoaax6ba Ha TB TbproBCcKM CbobLLEeHMA HA
MEOUNATA, KouTo ce npuAaaraT npuv nNoanucBaHe Ha
MHAVBUAYyaneH [0roBop 3a n3NbyBaHe Ha
TeNneBU3NOHHU TbProBCKU cbobueHun mexay
MELNATA v peknamoaaTen u/vnm areHums.

Yn. 22. (1) Tapudute Ha MEOUATA no un. 21 ce cumtat
3a B/Ie3/IM B CWAa OT NyBAUKYBaHETO UM Ha yeb-caiiTa Ha
MEOWMATA: http://www.btv.bg/reklama (,ye6-caiita”) n
ce npunaraT OT Tasn [aTa KbM BCUYKU KAWUEHTU -
peknamoaaTenu u areHumm.

(2) CmanaTa Ha Tapuda ce onosecTaBa upes
ny6nKyBaHeTo Ha HoBaTa Tapuda Ha yeb-caliTa.

(3) OT patata Ha nybauKkyBaHeTo oT MEJUATA Ha HoBa
Tapuda, TA CcTaBa Ba/MAHA 33 BCUYKU KIMEHTU -
peknamogatenM W areHUMM W ce npwnara  3a
M3/TbYBAHUATA MNpe3 CbOTBETHWUA mecel. B cayyal ue
CxemM 3a M3NbyBaHe ca 3aABeHW Npeau AaTaTa Ha
nybavkyBaHe Ha HoBaTa Tapuda, Te cneasa Aa b6baar
npensyncieHn no HoeaTta Tapuda, BaangHa 3a meceua
Ha M3/b4YBaHe, KaTo B TO3WU CAyYyall KAMEHTUTE MmaT
npaBo 43 NpeAoroBopsaT cBouTe CxemMu 3a U3bYBAHE B
CPOK OT Tpu paboTHM AHU cnep Nyb6AMKyBaHETO Ha

Comedy, bTV Story and RING, with no guaranteed
ratings. The prices shall be announced in the
respective Rate card for bTV and for TC each month of
the year which shall be published before the beginning
of the month.

(6) The prices for broadcasting (out of a TV bundle) TV
commercial communications on channels owed by
third parties, in which the MEDIA has been granted
rights to sell program time, are defined in the effective
Rate card for broadcasting TV commercial
communications on the respective channel.

(7) To the effective Rate card for broadcasting
commercial communications by BTV Media Group
EAD, MEDIA defines a scale for calculating the prices of
the broadcasts which length is divisible by 5. The scale
is equal for each of the channels. The prices of
broadcasts with different lengths (minimum 3
seconds) are calculated as follows: the ones whose
length ends in 1, 2, 6 and 7 shall be rounded to the
lower price and the ones whose length ends in 3, 4, 8
and 9 shall be rounded to the higher price.

(8) The MEDIA is entitled to define explicit prices for
broadcasting TV commercial communications in sports
events which are being broadcasted on one or more
channels of the MEDIA. The prices shall be determined
in a specific Rate card for sports events.

(9) Discounts can be granted to all clients of the MEDIA
in accordance with the effective TV Sales Policy of the
MEDIA, which shall be applicable upon signing of an
individual contract for broadcasting TV commercial
communications between the MEDIA and an
advertiser and/or an agency.

Art. 22. (1) The Rate cards of the MEDIA under art. 21
shall be considered effective as of their publication on
the web site of the MEDIA:
http://www.btv.bg/reklama (“the web site”) and shall
be applicable from this date to all clients — advertisers
and agencies.

(2) Change of Rate card shall be announced through
publication of the new Rate card on the web site.

(3) As of the date a new Rate card has been published
by the MEDIA, it becomes effective and valid for all
clients — advertisers and agencies and applies for the
broadcasts during the respective month. In case there
are Broadcasting schemes that have been ordered
before the date of the publication of the new Rate
card, they shall be recalculated according to the new
Rate card valid for the month of broadcasting. In this
case the clients have the right to re-negotiate their
Broadcasting schemes within three working days after



http://www.btv.bg/reklama
http://www.btv.bg/reklama/

TapudaTa, BasMgHa 3a meceLa Ha u3nbYBaHe, 6e3 ToBa
43 BOAM [0 YTeXHEHUA, cbobpasHo un. 25, an.1, 7.9 mn
10.

Yna. 23. (1) Npu npomsaHa B 0GULMANHUA BanyTeH Kypc
Ha 6barapckua neB Kbm eBpoTo, oTaen ,lMpoaaxoun”
NPeusynciaBa W KopurMpa Ab/MKUMUTE CYMKU MO
3afBEHM M YAaCTUYHO MM HANDBAHO U3NTbYEHN CXEeMU Ha
M31bYBaHE/33aABKM KbM CbOTBETHUTE TENEBU3UOHHMU
nporpamu cbobpasHo HOBMA Kypc, KaTo pasmepsbT Ha
TaKa Ab/KUMUTE CYMU B 6BATAPCKU IeBa b6bae paBeH Ha
AbIXKMMATA OT K/IMeHTa cyma, 4eHOMUHUPaHa B eBPO B
[AEHsA, NPeaxoXaall, BAM3aHeTo B CM/1a HAa NpoMsaHaTa B
obULMANHNA BaNyTeH KYpC, CbOTBETHO NpPeEM3YUCaeHa
Nno HOBMSA Kypc nes/espo.

(2) 3a n3bareaHe Ha cbmHeHne, MEAUATA uma npaso aa
NPexsbpaa B3emMaHMATa CUM OT peKknamogaTenu u/unu
areHUMM Ypes LoroBopu 3a Lecusa, GakToOPUHT Uau Apyru
NpPexBbpAUTENHU cnocobu.

VI. UHTerpupaHu npepgnoxkeHmsa

Yn. 24. (1) EkmMnbT Ha oTaen ,Mpoaaxkbn” Ha MEAUATA
M3roTes  pasHoobpasHuM cneunanHn odeptv 3a
MHTErpupaHu npeanoXKeHus, KOUTO BK/IOYBAT
ATPaAKTUBHU eleMeHTU, LEeNfaLm 3acuaeHa acoumayma ¢
M3bpaHO OT KAMeHTa npegaBaHe. WHTerpupaHuTe
npensioXKeHMa MmoraT Aa ce CbCTOAT OT Pas/ivyHu
KOMOMHALUMM OT TemMaTU4yHWU CrMOHCOPCKM 3aCTaBKM,
KpaTKM KAMMOBe, LWankn pekaama, antepHaTUBHU
dbopmu Ha peknama, opopmneHne Ha AEKOp, NPOMO-
QHOHCK U Ap.

(2) WHTerpupaHuTe npeasoxeHua 6Guxa Mmorau Aa
BK/IIOYBAT U JOMBJHUTENHO 06BbP3BaHE Ypes yyacTue B
NPOMOLMOHANHaTa KaMMaHMA Ha CMOHCOPUPAHOTO
npeaaBaHe, KoaTo 6 morna Aa BK/AOYBA aKTUBHOCTU
OHNalH, B paAno, Npeca, BbHLLIHA pPeKiama, cneLmanHu
cbbuTHa n ap.

(3) OTgenHo, KaTO 4YacT OT CMOHCOPCKM MAKeT MM
camoctoAatenHo, MEANATA npegnara Bb3MOXKHOCTM 33
CbTPYAHUYECTBO KaTO: acouumpaHe C MapKaTa Ha
JIOKaNHW npoaykuumn ¢ uen opopmsaHe Ha creumaneH
MPOAYKTOB  MNaKkeT Ha  peknamogarens  u/uam
nocnenBallo pasnpoCTpaHeHUe Ha CbAbPKAHMETO Ha
MEAMATA ¢ nomowiTa Ha pasnnyHU OT Te/IeEBU3UOHHUTE
NNatGopmMM, KaAKTO U CNeunanHo M3roTBEHW WHTEPHET
KaMMNaHWU Ha MHTEPHET cTpaHunumnTe Ha MEOUATA.

VII. HaaueHKku n ytexxHeHusa

Yn. 25. (1) MEAMATA wma npaBo Ja Hauyucnsea
HagUEHKN KbM BpYyTHUTE LEHM Ha M3TbYBaHUATA, KaTo

the publication of the Rate card valid for the month of
broadcasting and that shall not cause surcharges in
accordance with art. 25, para. 1, items 9 and 10.

Art. 23. (1) In case of change of the official BGN/EUR
exchange rate, the Sales Department recalculates and
corrects the amounts due under the ordered and
partially or fully broadcasted Broadcasting
schemes/orders to the respective channels as per the
new exchange rate so that the amount owed in BGN to
be equal to the amount owed by the client,
denominated in EUR on the day preceding the
effective date of the change in the official exchange
rate, resp. recalculated according to the new BGN/EUR
exchange rate.

(2) For the avoidance of doubt, the MEDIA is entitled
to transfer its receivables from advertisers and/or
agencies by way of cession agreements, factoring or
other transfer methods.

VL. Integrated solutions

Art. 24. (1) MEDIA’s Sales Department team prepares
various special offers for integrated proposals that
include attractive elements aiming to strength the
association with the program chosen by the client. The
integrated proposals may consist of various
combinations of thematic sponsorship tags, short
spots, break IDs, alternative advertising forms, set
design, promos, etc.

(2) The integrated proposals may also include
additional engagement through participation in the
promotional campaign of the sponsored program that
might include activities online, in radio, press, outdoor
advertising, special events, etc.

(3) As a part of the sponsorship package or separately,
the MEDIA offers cooperation opportunities like:
association with the trademark of local productions in
order to work down a special product package for the
advertiser and/or subsequent MEDIA’s content
distribution with the help of platforms, different from
television platforms as well as specially prepared
Internet campaigns on the Internet sites of the MEDIA.

VII. Surcharges

Art. 25. (1) MEDIA is entitled to charge surcharges on
the gross prices of the broadcasts and the type of




TUMBT HAZLEHKN U YyTEXHEHUA, U TEXHUAT pasmep 3a
nporpamuTe ca, KakTo cieaga:

surcharges and their amounts for the channels are, as
follows:

Tun HagueHKa /yTexxHeHne

Type of surcharge

Pa3mep Ha HagueHKaTa / yTeXXHeHMeTo
Surcharge amount

1. MbpBa WaM nocnegHa nosvums B peknamed | 40 % 3aBuiueHune Ha 6pyTHaTa LeHa Ha u3nbyBaHeTo /
610K / First or last position in a commercial | 40 % increase of the gross price of the broadcast
break

2. Btopa wuan npepnocnegHa nosuvuma B | 25 % 3aBulueHue Ha 6pyTHaTa LeHa Ha u3nbysaHeTo /

peknameH 6nok / Second or before last
position in a commercial break

25 % increase of the gross price of the broadcast

3. Tpeta nosuumsa B peknameH 610k / 20 % 3aBuweHNe Ha BpyTHaTa LeHa Ha u3abysaHeTo /
Third position in a commercial break 20 % increase of the gross price of the broadcast

4. MN360p Ha peknameH 610K / 15 % 3aBuLweHMe Ha BpyTHaATa LeHa Ha U3buBaHeto /
Choosing a commercial break 15 % increase of the gross price of the broadcast

5. MbpBa 1 NocneaHa No3nUMA B eauH peknameH | 50 % 3aBuleHWe Ha 6pyTHaTa LeHa Ha BCAKO OT
610K / n3nbysaHuATa /
First and last position in a commercial break 50 % increase of the gross price of every broadcast

6. M360p Ha peknameH 610K U nbpea/nocneaHa | 55 % 3aBuleHMe Ha BpyTHaTa LeHa Ha M3nbyYBaHeTo /

nosmuma / Choosing a break and first/last
position in the break

55 % increase of the gross price of the broadcast

7. CbBmecTHa peknama / Co-advertising * [0 50 % 3aBuweHMe Ha bpyTHaTa LeHa Ha U3/TbYBaHETO
3a BCEKM oTaeneH OOMbAHUTENEH
peknamogarten/mapka / Up to 50 % increase of the
gross price of the broadcast for each additional
advertiser/brand

8. TaHpemHu cnoTose / Tandem spots ** 20 % 3aBMlIeHMe Ha OpyTHaTa UeHa Ha BTOpMA
TaHaemeH cnot / 20 % increase of the gross price of the
second tandem spot

9. OTMAHa Ha U3nbyBaHuA / 6TB / TK — 5 % / 10 % Bbpxy bpyTHaTa UeHa Ha

Cancellation of broadcasts

OTMEHEHUTE U3/TbYBaHMA 3@ MPOCPOYEHUS CPOK (no-
MaJIKo OT 7 MbJHU paboTHM aHu) /

bTV /TC -5 % / 10 % of the gross price of all cancelled
broadcasts for the delayed term (less than 7 full
working days)

10. EKkcnpecHo 3asaBABaHe/eKkcnpecHa otTmaAHa Ha | 6TB / TK — 500 / 100 ns. 6e3 A/1C 3a npocpoyeH AeH
n3nbyBaHusa / (no-manko oT 2 NbaAHU PaboTHU AHK) /
Urgent order/ urgent cancellation of | bTV/TC-500/100BGN w/o VAT per each day of delay
broadcasts (less than 2 full working days)

11. 3aKbCHeHMe npu nojdaBaHe Ha TbProBCcKO

cbobuweHme /

Late submission of the commercial material
% %k %k

1. Mpe3s HAKOM oOT mMmeceumte fAHyapw,
despyapu, H0an, Asryct / During any of the
months January, February, July, August

2. Mpe3 HakoM oT meceumte MapT — HOHU K
Centemspu — [lekemspwu, BKA. / During any of
the months March — June and September —
December, incl.

6TB / TK—500/ 100 n.. 6e3 AC 3a npocpoyeH aeH (no-
Ma/IKo OT 2 Mb/IHM PaboTHU AHWK) /

bTV / TC—500/ 100 BGN w/o VAT per each day of delay
(less than 2 full working days)

6TB / TK — 1000/ 200 n.. 6e3 A/IC 3a NpocpoYeH aeH
(no-manko ot 2 nbaHW paboTHM AHK) /

bTV / TC — 1000/ 200 BGN w/o VAT per each day of
delay (less than 2 full working days)




12. HagueHKa 3a M3bYBaHe B peKknameH 610K Ha
q gu'aBava CBIIACHO an p2 / Surcharge for oT 15% po 30% 3aBuweHMe Ha bGpyTHaTa uUeHa Ha
. o nsnbusaHeto / from 6 to % increase of the gross
bfof'dcast |n’a commercial break of rog rams /f 15% to 30% ftheg
as per para. 2 prog price of the broadcast
13. HapueHKa 3a nsnbyBaHe B peknameH 610K Ha
Al P oT 15% po 30% 3asuweHMe Ha bGpyTHaTa uUeHa Ha
cnopTHU cbbutmna, cbranacHo an. 3 / Surcharge .
for broadcast in a commercial break of sports nsnbusaHeto / from 15% to 30% increase of the gross
P price of the broadcast
events as per para. 3
14. HapgueHKa 3a wu3nbyBaHe B cneuunaneH
AL 4 oT 50% go 100% 3aBulueHMe Ha bpyTHaTa LEHa Ha
peknameH 610K, cbrnacHo an. 4 / Surcharge for .
broadcast in a special commercial break as per nsnbusaHeto / from 50% to 100% increase of the gross
para. 4 P P price of the broadcast
15. HapgueHKka 3a rapaHTMpaHO W3nbyBaHe B
peknameH 610K Ha npeaaBaHe, nNo M36op Ha | oT 15% Ao 30% 3aBuleHWe Ha bpyTHaTa LeHa Ha
KAWeHTa, cbrnacHo an. 5 / Surcharge for | nsnvusaHeto / from 15% to 30% increase of the gross
guaranteed broadcast in a commercial break of | price of the broadcast
a program, chosen by the client, as per para. 5
16. HapgueHka 3a W31byBaHUA, HaABULLABALLU
On'u':' eneHa  MbaKMHE C‘brﬂaCHi an 6LLL/ oT 15% po 30% 3aBuweHMe Ha bGpyTHaTa UeHa Ha
Sufchir o for'qbroadca’sts exceedin c.ertain nsnvusaHeto / from 15% to 30% increase of the gross
& g price of the broadcast
lengths as per para. 6

* CbBMECTHa peKlaMa e Ha/uLe B C/lydauTe Mo Y. 2 an.
3. PasmepbT Ha 3aBMLWIEHNETO ce onpenens npu BCeKU
KOHKpETeH c/ly4aldi B 3aBUCMMOCT OT MPUCHCTBMETO Ha
Opyrma peknamopaaTten — BM3yanusauma, COMeHaBaHe,
NIOro, W3MNoN3BaHe Ha MNPOAYKTa, Ab/MKUHA  Ha
npucbcTemeTo 1 T.H. KoraTto ce naaHupa M3nbyBaHe Ha
TbProBCKO CbObOLIEHME CbC CbBMECTHa peK/aama,
MEOUATA npenopbyBa peknamogarenst/areHumaATa 4a
M3NpaTh n3vepnaTenieH cTopmbopa, c ornes yTouHaBaHe
pa3mepa Ha 3aBULLUEHMETO 3a KOHKPETHUA CyYali.

** TaHAEeMHW cnoToBe ca ABa CNOTA HAa e4MH U Cbly
NPOAYKT B e4MH M Cbl, peknameH 610K, KOUTO ca
CbAbPrKATENHO U UMNOKOBO CBbP3aHW.

*** Mpu 3aKbCHEHWE MPU MOAABAHE Ha 3aABKM W/Mnu
TbProBcku cbobueHns, MEJUATA He HOCK OTFOBOPHOCT
33 4ONYCHATW FPeLUKu.

e bBpyTHa UeHa, CbrNacHO MNOCOYEHOTO B
TabanuaTa no-rope, e CboTBETHATA LieHa Npeau
oTCTbNKKU M npeaun A4C.

(2) MEOUATA nma npaBo ga onpeaens M Ha4ducnsga
HafUueHKa cbrnacHo an. 1, 1. 12 3a wu3nbyBaHe B
peknameH 610K Ha onpegeneHn ot  MEAMATA
npenaBaHWA OT e4Ha UM NoBeYe OT HEMHUTE Nporpamm
(Hanp. nNpepaBaHMA OT CbOTBETEH 4aCOBWU WHTEpBas,

npeaasaHus, CBbp3aHM C  HOBMHM U aKTyasHu
npeaasaHus, MpeansbopHu ctyama, dbuamu, cepnanu un
ap.). MNpepasaHuATa WM KOHKPETHUAT pasmep Ha

HajLeHKaTa ce Noco4yBaT B AEMCTBALLATA 3@ CbOTBETHUSA
mecel, Tapuda, B KOMTO HaAUEHKaTa LWe e NPUIoKMUMA.
(3) MEOUATA nma npaBo ga onpefens M HavMcnsBa
HaglueHKa cbrnacHo an. 1, 1. 13 33 uv31byBaHe B

* There is co-advertising in the events under art. 2,
para. 3. The exact amount of the surcharge is decided
on a case by case basis according to the other
advertiser’s presence, such as — visualization,
mentioning in the voice over, logo presence, product
usage, the length of the presence, etc. When co-
advertising is planned, the MEDIA recommends the
advertiser/agency to send a detailed storyboard so
that the surcharge amount can be defined for the
particular case.

** Tandem spots are two spots of one and the same
product in one and the same advertising break which
are content and image-related.

*** |n case of delayed submission of order and/or TV
commercial communications the MEDIA cannot be
held liable for any mistakes.

e  Gross price, as provided in the table above, is
the respective price before discounts and
before VAT.

(2) MEDIA is entitled to define and charge a surcharge
under para. 1, item 12 for broadcast in a commercial
break of particular programs, defined by the MEDIA,
on one or more of its channels (i.e. programs from a
particular time range, programs related to News and
Current Affairs, Election Studios, movies, series, etc.).
The programs and the specific amount of the surcharge
shall be determined in the effective Rate card for the
respective month when the surcharge shall apply.

(3) MEDIA is entitled to define and charge a surcharge
under para. 1, item 13 for broadcast in a commercial




peknameH 610K Ha CMNOPTHM CbOUTMA, 3a KOUTO
MEOUATA He e onpeaenmna HapoyHa Tapuda cbrnacHo
yn. 21, an. 8. CbbuUTMATA U KOHKPETHMAT pasmep Ha
HaZLeHKaTa ce NOCoYBaT B AEMCTBALLATA 38 CbOTBETHUA
mecel, Tapuda, B KOMTO HagUEHKATA LLe e NPUIoKMMA.
(4) CneumaneH peknameH 610K, cbrnacHo an. 1, 1. 14, e
peKknameH 610K € NPOABAXKUTENHOCT 40 2 (ABE) MUHYTH,
peknameH 670K, BKAloYBaLW, A0 5 (net) 6poa Kaunose
n/unm peknameH 610K, NO3NMUMOHMPAH Ha ONpeaeneHo
MACTO B NpeaaBaHe. CneunanHuTe peknamHu 610KkoBe n
KOHKPETHUAT pasmep Ha HaALeHKaTa ce MnocoysaTt B
AeicTBalaTa 3a CbOTBETHMA Mmecel, Tapuda, B KOUTO
HaZLeHKaTa e e NPUNoKMMA.

(5) KOHKpeTHUAT pasmep Ha HaZLLeHKaTa CbriacHo an. 1,
T. 15 ce nocoyBa B geicTBalLaTa 32 CbOTBETHUA Mecel,
Tapuda, B KOMTO HaAUEHKaTa LWe e NPUIoKMMA.

(6) MEOWATA vma npaBo Aa Onpeaens U Hayucnnga
HagueHKa cbrnacHo an. 1, 1. 16 3a wm3nbyuBaHUA,
Ha4BMLWIABALLM onpeaeieHa Ab/XKMHA, KaTo Ab/IXKMHUTE
M KOHKPETHMAT pa3mep Ha HaALeHKaTa ce Noco4ysaT B
OencTealwata 3a CbOTBETHUA Mecel, Tapuda, B KOUTO
HajLeHKaTa Le € NPUIoXKMMma.

(7) Bcuukm onpegenenn ot MEAUATA HapueHKu ce
HauMcnABaT  NOCNeAoBaTe/IHO M ce  npwuaarat
aBTOMATUYHO KbM MNPUNOKUMUTE BPYTHU LEHU 3a
M3NbYBaHUATA.

VIll. HaunH Ha nnawaHe

Yn. 26. (1) 3asBeHUTe U3NBYBAHUA Ce M3YUCNABAT MO
AeWcTBalaTa KbM JaTaTa Ha NpuMemaHe Ha 3asdBKaTa
Tapuda, a Npu eBeHTyasiHa Noc/ieABala NpomsiHa Ha
TapudaTa ce aKkTyanusmpaT cbobpasHo HoBaTa Tapuda
npu cnassaHe Ha yc/IoBUATA Ha un. 22.

(2) Bcska noTtBbpaeHa oT oTgen “Mpogax6u” Ha
MEOUATA Cxema Ha nsnbyBaHe Tpsbea Aa 6bae nsuano
nnateHa B cpok go 30 (TpuaeceT) AHM OT AaTaTa Ha
usgasaHe Ha daktypata ot MEAUATA. Cxema Ha
M3NbYBaHe, 3asiBEHA OT HOB KJ/IMEHT (K/IMEHT, KOWUTO He e
6un aKTMBeH B nporpamute Ha MEOAUATA npes
npeaxogHaTa roauHa), cnep nNOTBbPXKAABaHETO W OT
otaen “Mpopaxkbun” Ha MEOUATA, Tpabsa aga 6baat
nnateHa 100% aBaHCOBO 40 ABa paboTHWM AHW npeau
CTapTa Ha KamnaHuATa. 3a Bpeme Ha nnauaHe ce
npuemat AeHAT M YacbT Ha 3aBepsABaHe Ha b6aHKoBaTa
cmeTka Ha MEOUATA ¢ gbarkumara cyma. MNpu npomaAHa
Ha 6aHKoBaTa cmeTka, MEAUNATA yBegomasa NMCMeHO
areHUMATa AW peknamoaaTtens 3a ToBa 06CTOATENCTBO
Ha NocoYeHnTe B ,OrOBOPaA afpecu 3a KOpecnoHAeHUMA
no 4n. 15 ot O6wuTe ycnosus.

(3) B cnyyait Ha 3abaBa B nialLaHeTo, Npu ycioBue ye
NAalaHeTo, W3BbPWEHO OT peknamogartena Uan

break of sports events for which the MEDIA has not
determined a specific Rate Card as per art. 21, para. 8.
The events and the specific amount of the surcharge
shall be determined in the effective Rate card for the
respective month when the surcharge shall apply.

(4) A special commercial break under para. 1, item 14
is a break with a duration up to 2 (two) minutes, a
break including not more than 5 (five) spots and/or a
break positioned at a certain place in a program. The
special commercial breaks and the specific amount of
the surcharge shall be determined in the effective Rate
card for the respective month when the surcharge shall
apply.

(5) The specific amount of the surcharge under para. 1,
item 15 shall be determined in the effective Rate card
for the respective month when the surcharge shall
apply.

(6) MEDIA is entitled to define and charge a surcharge
under para. 1, item 16 for broadcasts exceeding certain
lengths. The length of the broadcasts and the specific
amount of the surcharge shall be determined in the
effective Rate card of the respective month when the
surcharge shall apply.

(7) All surcharges defined by the MEDIA shall be
charged consecutively and shall be automatically
applied to the applicable gross prices of the
broadcasts.

VIIl. Payment methods

Art. 26. (1) The ordered broadcasts shall be calculated
according to the Rate card effective on the date of the
order receipt. In case of changes in the Rate card the
ordered schemes shall be updated in accordance with
the new Rate card in compliance with art. 22.

(2) Every Broadcasting scheme approved by MEDIA’s
Sales Department has to be paid in full within 30
(thirty) days from the date of issuance of the invoice by
the MEDIA. Every Broadcasting scheme ordered by a
new client (a client that has not invested budget in
MEDIA’s TV channels during the previous year) after its
approval by MEDIA’s Sales Department has to be
effectively paid 100% in advance two working days
before the start of the campaign. The date and hour
when the bank account of the MEDIA is credited with
the due amount shall be considered as the time of
payment. If the MEDIA changes its bank account, the
agency or the advertiser shall be informed for the
change by a written notice sent to the addresses for
correspondence stated in the contract pursuant to art.
15 of the General Sales Rules.

(3) In the event of any delay in payment, if the
payment, made by the advertiser or the agency is not




areHuuMATa, He e [O0CTaTbyHO 32 A2 MNOracu BCUYKM
OB/IKUMU cymu no GakTypuTe, nsgageHun ot MEQUATA,
CTpaHuTe ce cbrnacasat, ye MEOVATA uma npaso ga
noracABa 3aAb/XKeHMATa NO pefa Ha TAXHOTO
Bb3HWKBAHE, 3aN0YBANKMN OT Hal-CTapoTO, HE3AaBUCMMO
KOe 33adb/KeHWe ca 3aABMAM  4e  noracAsar
peknamogatenAar WAWM areHuuATa M He3aBUCUMO OT
OCHOBaHMATA 3a NAawaHe, MOCOYEHU B NNATEXKHUTE
OOKYMEHTU.

Yn. 27. MEAUATA nma npaBo Aa He 3anoYHe U3abyuBaHe
Ha 3aABEHa KaMNaHWA WAKW MO CBOA MpeLueHKa ga cnpe
M3NbYBAHETO, B C/lydYall Ye He e Noayunaa Ob/KUMO
nnawaHe, 6e3 Aa Ob/AXKM KaKBUTO U A3 e obesweTeHuns
WM KOMMEeHcauuu.

IX. PamKOB f0roBOp C peknamHa areHumsa/areHumm

Yn. 28. (1) PeknamHa areHums, obcnyxKBalla noseye oT
eAVH peKknamogaTes, MMa BbB3MOMKHOCT A3 CKAOYM
pamkos gorosop ¢ MEOUATA ¢ obwa roguuHa
6loa)KeTHa rapaHumMs 3a U3bYBaHE HA TeNEeBM3MOHHMU
TbProBCKM CbOBLLEHNA HA PEKNAMOAATENNTE — KINEHTU
Ha areHumATa, B nporpamute Ha MEANATA.

(2) Npu ycnosume ye aABe Uan Noseve pekaaMHU areHLmMm
npuMHaZneXkaT KbM efiHa M Cblia rpyna oT ApyXKecTsa
WU Ca CbLLEeCTBEHO CBbP3aHU NO CMUCHAA Ha un. 43, T.
7 no-pony, MEOUATA nma npaso ga gage Bb3MOXKHOCT
Ha areHuuuTe Aa CKAYaT 06O KaTo CTpaHa PamMKoB
porosop ¢ MEAUATA, c obwa roguwHa 6roaxKeTHa
rapaHuua 3a M3ibyBaHe Ha Te/NIEBU3MOHHU TbProBCKMU
CbobLEHMA HA peKnaMmoaaTennTe - KAIMEHTU Ha HAKOA OT
Te3un areHuumn, B nporpamute Ha MEAUATA.

(3) AreHuuuTe, cTpaHa NO PaMKoB AOroBop no an. 2, ca
CONMAAPHO OTFOBOPHWM 33 NNAWAHMATA, TOYHOTO
M3NbJIHEHWE HA NOETUTE rapaHuuu, nocneguuuTe npu
HeM3Nb/IHEHME W BCUYKM OCTaHa/M  YyC/lOBMA MO
Aorosopa.

(4) KoHKpeTHWTe vycnoBuMa 3a M3AbYBAHE Ha
TENEeBU3NOHHM TbProBCKU CbOBOLLEHWSA HA OTAE/NHUTE
peknamoaTtenu - KIMeHTU Ha peKnamHa areHumMa no an.
1 u/wnn an. 2, ce ypexaat B OTAENHU UHAMBUAYANHU
nMcmeHu gorosopu mexay MEAUATA u cboTBeTHaTa
areHuma (c uam 6e3 CbOTBETHUAT peknamozaTten Aa e
CTpaHa nNO WHAMBWAYaNHUA [AOrOBOpP), KOMTO ca
HepasaenHa YacT OT pamKoBMA Aorosop no an. 1, pecn.
no an. 2 mexxay MEAUATA v areHumaTa/areHumnnte.

sufficient to cover all due amounts under the invoices,
issued by the MEDIA, the parties hereby agree that the
MEDIA is entitled to cover the oldest liability,
regardless of the advertiser's or the agencies’
indication as to which liabilities their payment is
covering, and regardless of the grounds for payment
indicated on the payment documents.

Art. 27. The MEDIA is entitled not to start the
broadcasting of an ordered campaign or in its
discretion to suspend its broadcasting, without being
liable for any remedies or compensations thereon, in
case it has not received any due payment.

IX. Framework contract with advertising
agency/agencies

Art. 28. (1) Advertising agency which is servicing more
than one advertiser, shall be enabled to conclude a
framework contract with the MEDIA with a total
annual budget guarantee for broadcasting TV
commercial communications of the advertisers — client
of the agency on MEDIA’s channels.

(2) In the event that two or more advertising agencies
belong to the same group of companies or are
materially related within the meaning of art. 43, item
7 below, the MEDIA may enable the agencies to
conclude jointly as a party a framework contract with
the MEDIA with a total annual budget guarantee for
broadcasting TV commercial communications of the
advertisers - clients of any of these agencies on
MEDIA’s channels.

(3) The agencies which are party to a framework
contract under para. 2, shall be jointly liable for the
payments, exact performance of the undertaken
guarantees, consequences in case of non-fulfillment
and all other conditions under the contract.

(4) The specific provisions for broadcasting TV
commercial communications of the particular
advertisers - clients of an advertising agency under
para. 1 or 2 shall be regulated in separate individual
written contracts signed between the MEDIA and the
respective agency (with or without the respective
advertiser being party to the individual contract) which
are inseparable part to the framework contract under
para. 1 or 2 between the MEDIA and the
agency/agencies.




X. Peknamauuu

Yn. 29. (1) Mpu cnop uanM peknamauma OT CTpaHa Ha
peknamogaTtena uam areHuMATa OTHOCHO W3/1bY4BaHEeTo
Ha TbproBckuTe cbobuweHnsa, MEANATA ce 3agbnkaea
Ja nNpeaocTaBM  Konmue OT BuAeosanuca/-ute  Ha
M3NMbYEHUTE  TbProBCKM  CbOOLWEHMA, KOUTO  ce
nposepasBat B nomeweHnAtTa Ha MEOUATA 8
NPUCHCTBMETO Ha NpeaCcTaBUTEIM HA CTPaHUTE, 32 KOeTo
ce CbCTaBA MPOTOKO.

(2) WckaHeTo 3a peknamauua TpabeBa ga 6bae
HanpaBeHO He NO-KbCHO OT 3 (TpK) mecela, CYUTAHO OT
HaYyaNoTO Ha U3/TbYBAHETO Ha CbOTBETHATa KamnaHuA. B
C/y4al Ha 3aKbCHANA peKknamaums, MEAMATA He
OBJ/IKU KOMNEHcaLmu.

(3) B cnyuait Ha npueTa peknamaumsa, MEAUATA abnaxu
KOMMeHcauma CbraacHo 4. 18.

Xl. BpemeHHO cnupaHe Ha U3NbYBaHe Ha TbProBCKO
cbobLeHre nan KamnaHus

Yn. 30. (1) MEAMATA nma npaso Aa cnpe UsibyBaHETO
Ha TbproBcKo cbobleHne 6e3 3annawaHe Ha
obesleTeHns M HEYCTOMKM,  KoraTo  MOoay4u
[OKa3aTeNCTBa, Ye C HEroBOTO M3/bYBAHE Ce HapyLlasaT
npaea Ha TpeTu anua.

(2) MEOUATA yBegomaBa He3abaBHO peKknamogatens
WAW areHumMsaTa U npefocTaBs MHOOPMALMA Ha KaKBO
OCHOBaHWe NPeKpPaTABA U3/TbYBAHETO.

(3) Ako 6bae p[oKasaHO MO Haa/exeH ped, ye
npeteHUMUTE Ha TpeTUTe AuUa Ca HEOCHOBATENHMU,
MEJUATA Bb306HOBSABA M3BYBAHETO HA TbPrOBCKUTE
cbobuieHnA. MnaTeHaTa LeHA 33 HEU3NbYEHWUTe, HO
3afBEHM TbProBCKM CbOOLLEHMA, aKO MMA TaKaBa, ce
npucnaga ot nocneABawoTo naalwaHe.

Yn. 31. B cnyyait ye He e NoAyYnIa SbAXKUMO NaalaHe
B cpok, MEAUATA uma npaBo pfa cnpe BpemMeHHO
M3NBbYBAHETO Ha PeKNaMHa KaMNaHUA NPU yCA0BMATa Ha
yn. 27 u/van pa cnpe M3NbAHEHMETO Ha KOeTo U aa e
CBOE 3a4b/IKEHME, KAaTOo Bb30OHOBSABA M3/TbYBAHETO U
CbOTBETHO M3MbJHEHUETO Ha 3a4b/XKEHUETO CU cnej
epeKTMBHOTO MoslyyaBaHe Ha AbMKMMOTO NaawaHe. B
Te3n caydam MEOUATA He AbAKM KAKBUTO M Ja e
KOMMeHcaunn, obesweTeHna UAN HEYCTOMKM.

XIl. CpoK 3a usnbuBaHe U NpeKpaTABaHe Ha
AOroBopuTe 3a U3TbYBAHE HA TbProBCKU CbOBLLEHUA

Yn. 32. (1) CpoKbT ce onpenena B UHAMBUAYANHUA
[lOTOBOP WAM C Bb3/araHeTO 33 W3/byBaHe Ha
TeNEeBM3NOHHO TbProBCKO CbObLLEHME.

X. Claims

Art. 29. (1) In case of a disagreement or a claim lodged
by the advertiser or the agency regarding the
broadcasting of TV commercial communications, the
MEDIA shall submit a copy of the video(s) of the
broadcasted TV commercial communication(s) which
shall be checked on the premises of the MEDIA in the
presence of representatives of the parties for which a
protocol shall be signed.

(2) The claim has to be lodged no later than 3 (three)
months as of the beginning of the broadcasting of the
respective campaign. The MEDIA owes no
compensations in case of delayed claim.

(3) If the claim is duly accepted, the MEDIA owes
compensation pursuant to art. 18.

XI. Temporary suspension of broadcasting of a TV
commercial communications or a campaign

Art. 30. (1) The MEDIA has the right to temporarily
suspend the broadcasting of a TV commercial
communication without owing any compensations and
penalties, in case it receives evidences that the
broadcasting violates third parties’ rights.

(2) The MEDIA immediately notifies the advertiser or
the agency and provides information about the
grounds on which the broadcasting has been
suspended.

(3) If the third parties’ claims are duly proved to be
groundless, the MEDIA resumes the broadcasting of
the suspended TV commercial communications. The
paid price of the ordered but unaired commercial
communications, if there is any such paid price, shall
be deducted from the next due payment.

Art. 31. If the MEDIA does not receive any payment in
term it may temporarily suspend the airing of an
advertising campaign pursuant to the provisions of art.
27 and/or stop the execution of any of its obligations.
The broadcasting and respectively the execution of the
obligation shall be resumed after receipt of the due
payment. In these cases the MEDIA owes no
compensations, remedies or penalties.

XIl. Term of broadcasting and termination of the
contracts for broadcasting of TV commercial
communications
Art. 32. (1) The term is defined in the individual
contract or with the order for broadcasting of TV

commercial communications.




(2) JDoroBopbT ce npeKkpaTABa C M3TUYaHE Ha
onpeaeneHns B HEro CPOK, B C/ly4ait Ye ca MU3MbJHEHU
3a4b/IKEHUATa Ha CTpaHWUTe No Aorosopa. JoroBopbT
MOXKe Aa 6bae NpekpaTeH Npeay U3TUYaHe Ha CPoKa No
B3aMMHO MWCMEHO CbllacMe Ha CTpaHuTe, KaTto
nocneguumTe OT NpPeABapUTENHOTO MpeKpaTaBaHe ce
ypexpar B CNOpasyMeHMeTo 3a NpekpaTaBaHe,
noAnuMcaHo MeXay CTpaHuTe WAM B NoAnucaH oT
CTPaHMTE HapOoYeH NPOTOKO.

Yn. 33. (1) Peknamopatenar v areHumsaTa, KOUTO ca
CTpaHa Mo WMHAMBWMAYaA/NHWA [OrOBOP, UMAT MpPaBo Aa
pa3BanAT AOrosopa MpW CUCTEMHO HeW3MnbJHEeHWE Mo
BMHa Ha MEJUATA Ha 3agb/’KeHMeTOo 3a KOMMeHcupaHe
no uyn. 18 ot O6wuTe ycnosus, Npu ycrosBue 4ye e
OTNPaBeHO MWCMEHO OnJakBaHe OT CTpaHa Ha
peknamopgatena uam areHumata un MEOUATA He e
npeycTaHOBUNA UM OTCTPAHUAA HAPYLUEHWETO B CPOK
[0 eouH Mecel, OT NoJlyYaBaHe Ha ONIaKBaHEeTo.

(2) MEAMATA moxe pa pasBaavM pgorosopa npu
CUCTEMHO HEeU3MbJIHEHWE OT CTPaHa Ha pekiamoaaTens
WAW areHuMATa Ha 3aAb/KeHue Nno [orosopa, npu
yCNOBMeE Ye e OTNPABEHO NMUCMEHO OMJIaKBaHe OT CTPaHa
Ha MEAUATA 1 3ag4b/1KeHMETO He e U3MbJIHEHO B CPOK
00 eouH mecel, OT NoJly4aBaHe Ha OnJlakBaHeTo.

(3) No cmucbna Ha NpegxogHUTE aANHEN HA TO3W YneH
“cuctemHO” e aBa MAM noBevye MbTU 33 CPOKA HaA
[orosopa.

Yn. 34. (1) B cnyyait ye areHumMaTa UAK peknamoaaTtensaT
3abaBAT nsawaHe no Aorosopa ¢ noseye ot 60 gHM OT
JaTaTta Ha nagexxa, MEAUATA uma npaso ga passanu
Aorosopa HesabasHoO, 6e3 npeamsBecTyHe.

(2) Mpun BCKMYKKM cnyyan Ha pasBansaHe Ha AOroBopa, B
KOWTO areHumMATa W pekNamopaTenAt ca W3NpaBHU
ctpaHu, MEOUATA abnxu BpblaHe Ha npegnnateHuTe
CYMU, aKO MMa TaKMBA, KOUTO He ca YCBOEHM (33 KOUTO
He Ca U3/TbYeHU TbProBCKM CbODLLEHUA) A0 AaTaTa Ha
pa3BanaHe Ha Aorosopa.

(3) Mpu npekpaTaBaHe Ha AeNCTBMETO HA AOroBOPA, aKo
MEOUATA e wn3nbyumMna TenesmsMOHHW TbProBCKU
cbobuleHMsA, 33 KOMUTO He e Mnoayymaa naawaHe ot
peknamogatensa UAW OT areHUuATa, peknamoaaTenart u
CbOTBETHO areHUMATa, ako e CTpaHa no A0rosopa, ce
33a4bNXKaBaT CONNAAPHO Aa 3aNNaTAT BCUYKU ObIKUMU
cymu He3abaBHO cnep npekpaTABaHe Ha AeACTBMETO Ha
porosopa. 3a u3bArsaHe Ha CbMHEHMEe HacToAlaTa
pasnopenba e npuaoXMma W genctea u - cnep,
npekpaTABaHe AeNCTBUETO Ha JOroBopa.

(2) The contract is terminated with the expiration of its
term, if the parties’ contract obligations are executed.
The contract may be terminated before its expiry date
only upon mutual written agreement between the
parties, and the consequences of such early
termination shall be settled in the termination
agreement signed between the parties or in an explicit
protocol signed by the parties.

Art. 33. (1) The advertiser and the agency which are
parties to an individual contract have the right to
rescind the contract in case of systematic failures of
the MEDIA due to its fault to execute its obligation for
compensation pursuant to art. 18 of General Sales
Rules, provided that a written claim has been sent by
the advertiser or agency and the MEDIA has not
suspended or eliminated the violation within one
month after receiving the written claim.

(2) The MEDIA may rescind the contract in case of
systematic failures of the advertiser or the agency to
execute any contract obligation, provided that a
written claim has been sent by the MEDIA and the
obligation has not be executed within one month after
receiving the written claim.

(3) Within the meaning of the preceding paragraphs
“systematic” means twice or more than twice
throughout the validity term of the contract.

Art. 34. (1) If the advertiser or the agency delays any
payment under the contract with more than 60 days
from the maturity date, the MEDIA has the right to
terminate immediately the contract without giving a
notice.

(2) In all cases of termination of the contract when the
agency and the advertiser are parties duly performing
their obligations the MEDIA shall return the prepaid
amounts, if there are any, which have not been
assimilated (for which any TV commercial
communications have not been broadcasted) up to the
date of contract termination.

(3) Upon termination of the contract if the MEDIA has
broadcasted TV commercial communications without
being paid by the advertiser or the agency, the
advertiser, respectively the agency if it is a party to the
contract, are jointly obliged to pay immediately after
the termination of the contract all amounts due to the
MEDIA. For avoidance of doubt, the present paragraph
shall remain applicable and valid even after the
termination of the contract.




Yn. 35. AKO B CpoKa Ha AOroBopa M3MbJHEHWETO My
6bae BBH3NPEnATCTBAHO OT pelleHWe Ha peryiatopex
OopraH, nNpueTM HOPMATUBHU WUAWN AAMWHUCTPATUBHU
aktoBe, To MEAMATA nma npaso Aa NnpeKkpaTy J0orosopa
C yBeJOMAEHWe, WU3NpaTeHo [0 areHumatTa U
peknamopatens, 6e3 cTpaHUTe Aa CU Ab/XKAT KaKBUTO U
Aa 6uno obesweteHnn, KaTo B AECETAHEBEH CPOK OT
npekpatasaHeto MEMNATA sb3cTaHOBABA Ha areHUMATa
WAN  Ha peKklamojaTena CboTBETHAaTa YacT oT
npenniateHUTe CymMu, akO UMa TaKMBA, KOUTO He ca
YCBOEHM [0 MOMEHTA Ha NMpeKpaTABaHEeTO.

Yn. 35a. (1) Npu ycnosue ue MEUATA B3eme pelueHne
4@ npoJaBa pPeKNamHOTO CUM Bpeme He CbrnacHo
noco4yeHoTo B Y. 5, an. 1, a Hanpumep Ha npuHUMNa
LeHa Ha Kaun cbobpasHo Yyacosu cnor,
npegasaHe/nporpama u/vauM geH ot cegmuuata, B
KOMTO Ce OCbLLEeCTBABAT U3NbUBAHUATA UAM NO Apyr
HaunH, MEOVATA we yBegomn NMCMEHO KAUEHTUTE CU
3a NpoMAHaTa B yC/10BUATA, Hail-manko 30 (TpuaecerT)
OHV NnpeaBapuTenHo.

(2) B xunotesata Ha an. 1 peknamogatenat u/uam
areHumMATa, KOWUTO Ca CTPaHWM MO WHAMBMAYANEH
[OroBop, MMaT Bb3MOXHOCT B 15-gHeBeH Cpok oOT
yBegomaBaHeTo no an. 1 pga oTnpaBAaT nNMUCMEHO
npeaussectme po MEOUATA 3a npekpataBaHe Ha
[orosopa, 6e3 Aa AbKaT KaKBUTO U 4@ € KOMMNEHCALLUK,
o0b6e3LLeTeHNA UAN HEeYCTOMKNU. AKO B YKa3aHMA CPOK He
nocTbnNM MNUCMEHO npeaus3BecTMe, OT JaTtata Ha
B/IN3aHETO B CW/1A HA HOBUTE yCNOBMA, Te T 068bP3BaT
M ce npunarat B OTHoweHuATa um ¢ MEOUATA 3a
oCTaTbKa OT 6loaKeTHaTa rapaHLmMA No A4orosopa.

(3) PeknamopaTen n/mam areHUMs, KOMTO ca CTPaHU Mo
WHAMBUAYaNEH [OroBOpP, YMWATO CPOK 33 M3Nb4yBaHe e
3ano4Han npes 2023 r. u npoavaxKaea npes 2024 r.,
MMaAT Bb3MOXKHOCT 0 10 AaHyapu 2024 r. ga oTnpasAaT
nucmeHo npeaunssectme o MEOUATA 3a npekpaTtaBaHe
Ha poroBopa, 6e3 pga Ab/AKAT KakBUTO M Aa e
KOMMeHcauun, obesweTeHna MAM HeycTOMKM. AKOo B
YKa3aHMA CPOK He NoCTbNM MNUCMEHO npeausBecTue,
MonutuKa 3a npopaxkb6a Ha TB TbProBckn cbobuieHms
2024 r. Ha MEAMATA, B cuna ot 01.01.2024 r., ™
06Bbp3Ba M Ce npunara B oTHoweHmATa um ¢ MEOAUATA
33 ocTaTbka 3a 2024 r. oT 6logKeTHaTa rapaHuma no
gorosopa.

XIll. Mocneanumn Nnpu HeM3Nb/IHEHUE HA A0roBopa
Yn. 36. (1) MNMpu HeusmbAHEHME Ha rapaHuua Wau

3aab/1XeHne, AoroeopeHo B UHAUBUAYANEH WUIU
PaMKOB 0roBop Kato OCHOBaHUE 3a nNpegocCrtaBAHE Ha

Art. 35. If during the term of the contract its execution
is prevented by a decision of a regulatory institution,
adopted legal or administrative acts, the MEDIA has
the right to terminate the contract by sending to the
advertiser and the agency a notification and the parties
do not owe any compensation. In ten days after the
termination, the MEDIA shall return to the agency or
the advertiser the respective part of prepaid amounts,
if there are any, which are not assimilated until the
termination of the contract.

Art. 35a. (1) Provided that the MEDIA decides to sell its
advertising time not in accordance with the provision
of art. 5, para. 1, but for example on the principle of
per spot prices according to the time slot, the
program/channel and/or day of the week in which the
broadcasts are realized or otherwise, as well as in case
of changes in the TV Sales Policy the MEDIA shall notify
in writing the clients for the change in the conditions
at least 30 (thirty) days in advance.

(2) In the hypothesis of para. 1, the advertiser and/or
the agency, which are parties to an individual contract,
shall have the opportunity within 15 days from the
notification under para. 1 to send a written notice to
the MEDIA for termination of the contract, without
owing any compensations, remedies or penalties. If no
written notice is submitted within the specified term,
from the date of entering into force of the new
conditions they are considering binding and shall be
applicable in their relations with the MEDIA for the
remainder of the budget guarantee under the
contract.

(3) An advertiser and/or agency, which are parties to
an individual contract whose period of broadcasting
has started in 2023 and continues in 2024 shall have
the opportunity until 10 January 2024 to send a written
notice to the MEDIA for termination of the contract
without owing any compensations, remedies or
penalties. If no written notice is submitted within the
specified term, the TV Sales Policy 2024 of the MEDIA,
effective as of 01.01.2024, is considering binding and
shall be applicable in their relations with the MEDIA for
the remainder for 2024 of the budget guarantee under
the contract.

Xlll. Consequences upon Non-fulfillment of the
Contract

Art. 36. (1) Upon any failure to observe a guarantee or
an obligation agreed upon in the individual or the
framework contract as ground for granting discount




OTCTbNKA (HE3aBUCMMO Aann  Heusnb/HEHWeTo e
YCTAaHOBEHO MpPW U3TUYaHE Ha JOroBOpPeHUs nepuos 3a
M3bYBaHE UAM b6bae NpeaBapuUTENHO CbOOWEHO OT
peknamogartena unm areHunAata Ha MEOMATA no speme
Ha nepuoAa Ha W3NbYBaAHE WAM NpU NpPenCcpPOYHO
npekpaTaBaHe Ha gorosopa), MEOUATA npeusumcnnsa,
B CbOTBETCTBME C YC/AOBMATA Ha [AOroBOpPa, BCUYKM
m3nbyeHn Cxemmn Ha U3Nb4UBaHe, 3a Aa ce onpenenu u
NPU/IOXKKM KOpUrMpaHa LEeHa CbobpasHO HMBOTO Ha
OTCTbIKaTa, CbOTBETCTBALLO HA PEaIHOTO U3MbJHEHMEe
OT K/IMEHTA Ha CbOTBETHATa rapaHumsa/3agbixKeHne, 3a
KOEeTO € npefocTaBeHa OTCTbMKaTa. KAWMEHTLT ObaXu
3an/iallaHe Ha pasaMKaTta Mexay npeusyncieHara
ObNXKMMA CyMa No pefa Ha NpeaxoAHOTO UlpevyeHune u
cymaTa CbobpasHO MbpPBOHAYA/NIHO MpeaoCcTaBeHaTa
OTCTbMKA.

(2) NMpu HeusNbAHEHWe Ha rapaHTUpaHua obuw, HeT
6loa)KeT 3a M3NbYBaHE Ha TEIEBU3MOHHM TbProBCKMU
cbobuieHna B nporpamute Ha MEOUATA, KAMEHTBLT
AB/IXKM M 3aniallaHe Ha NPOLLEeHT oT obuwaTta CToMHOoCT
Ha BCMYKM BOHYyCM, KOMTO cboTBeTCTBA Ha 1/5 ot
NPOLLEHTA HAa HEU3MbJIHEHME HA 06LLMA rapaHTUPaH HeT
6toaxkeT. CTOMHOCTTA HAa BOHYyCUTe ce OCTOMHOCTABA MO
Tapudpata Ha MEOUATA, BanvAHa KbM pgaTtaTa Ha
M3NBYBAHETO UM.

(3) B pecetgHeBeH CpPOK OT MoJyyaBaHe Ha
yBegomaeHue ot cTpaHa Ha MEAUATA, KAMEHTBHT Ab/IKK
3annalWaHe Ha  CyMUTe,  W3YUCNEHU  CbracHo
npeaxogHuTe anuHen, HO He nosede oT 35% ot
CTOMHOCTTA Ha pasfiMkaTa Mexay rapaHTMpaHus U
peasHoO W3Mb/AHEH HeT O6waxeT. B cayyan 4e
peknamopatenAat W3Mnoa3Ba YCAYrMTe Ha areHuus,
NNaWwaHUATA MO NpPeaxofHUTe ajiMHeu ce AbKaT oT
areHuuATa W peknamogaTtena  COMMAAPHO  KbM
MEOUATA B peceTaHeBeH CPOK OT MoOJiyyaBaHe Ha
yBegomIeHne oT cTpaHa Ha MEJUATA.

(4) B cnyyait Ha HecnasBaHe Ha CPOKOBETE 3a M/allaHe,
KNMEHTBT Ab/KM Ha MEOUATA HeycToMKa B pasmep Ha
1/360 4acT OT OCHOBHWA rOAMLIEH /IMXBEH MPOLLEHT Ha
Bbarapcka HapogHa 6aHKa 3a nepuopaa, ysenuyeH c 20
(mBapeceT) nyHKTa, 3a BCEKU AeH 3abaBa, cuMTaHO OT
AaTaTa Ha nagea, HO He noseve oT 30% (Tpuaecet
NPoOLEeHTa) OT JAb/MKMmaTa cyma. B cayyair ue
peknamogatenAaTr WM3NoAn3Ba NOCpPefHUYecTBOTO Ha
areHUMA, HeycToMKaTa 3a 3abaBeHO NnallaHe ce AbXK
OT areHUMATa W peknamoaaTena CoOANAAPHO KbM
MEOUATA.

(5) B canyyalt ye areHUMATa WMAM peKNamodaTensat He
M3NB/IHW HAKOE OT 3aAb/IKEeHMATA CU MO TO3M UNEeH,
MEOVATA vma npaso fa MOTbpPCU peanms3auma Ha
npasaTa cuM Mo cbaebeH pen, KaKTo M Cblo Aa ce
OTK/IOHW OT 06MYaiHaTa cv NpaKTMKa KaTo Npu creagaly,
[LOTOBOP C areHuMATa U/Uau peknamoaartens uma npaso

(no matter if the failure is observed upon the expiry of
the agreed broadcasting period or is communicated by
the advertiser or the agency to the MEDIA any time
during the broadcasting period, or upon earlier
termination of the contract), MEDIA shall recalculate in
accordance with the conditions in the contract all
Broadcasting schemes which have already been
broadcasted in order to determine and apply the
corrected price according to the applicable discount
rate, corresponding to the actual performance of the
client of the respective guarantee/obligation for which
the discount has been granted. The client owes
payment of the difference between the recalculated
amount due under the procedure of the preceding
sentence and the amount with the initially granted
discount.

(2) Upon any failure to meet the guaranteed total net
budget for broadcasting TV commercial
communications on the channels of the MEDIA, the
client also owes payment of a percentage of the total
value of all bonuses which corresponds to 1/5 of the
percentage of failure to meet the total guaranteed net
budget. The value of the bonuses is calculated
according to the Rate card of the MEDIA, valid at the
date of their broadcasting.

(3) Within 10 days from receiving a notification from
the MEDIA, the client owes payment of the amounts
calculated as per the preceding paragraphs but not
more than 35% of the amount of the difference
between the guaranteed and the actually invested net
budget. If the advertiser uses the services of an agency,
the payments under the preceding paragraphs shall be
due by the agency and the advertiser jointly to the
MEDIA within 10 days from receiving a notification
from the MEDIA.

(4) Upon any failure to observe the terms for payment,
the client owes to the MEDIA a default payment to the
amount of 1/360 of the base annual interest rate of the
Bulgarian National Bank for the period, increased by 20
(twenty) points for each day overdue, after the
maturity date, but not more than 30% (thirty percent)
of the due amount. If the advertiser uses the
intermediation of an agency, the advertiser and the
agency jointly owe the default payment.

(5) Should the agency or the advertiser fails to perform
any of its obligations under this article, the MEDIA shall
be entitled to seek its rights in court, as well as to
deviate from its usual practice and refuse to grant any
discounts under any subsequent agreement with the




Ja He npedocTaBM OTCTbMKM, [JOKaTo He 6baar
M3MbAHEHM BCUYKM 3a4b/IKEHUA.

(6) HacToAwmAT uneH ce Nnpunara u cneg npekpaTaBaHe
Ha AelCTBMETO Ha MHAMBUAYANHUA LOTOBOP, PECM. CNej,
M31bYBAHETO  HA  BbL3/IOXKEHUTE  TENEBU3UOHHMU
TbProBCKM CbOBLLEHMS.

Yn. 37. BbB BCeKM cayyalh Ha pasBasfaHe Ha AOrosopa
nopagu npuyYMHa, 3a KOATO PpeKnamofatenar wunu
areHumMATa KaTo CTpaHa no [Jorosopa OTrosapAT,
MEOVATA npeunsuncnasa BCUYKWU M3NbYeHU Cxemn Ha
nsnbysaHe ¢ 50% OT CTOMHOCTTA Ha NPWUIO}KUMOTO HUBO
Ha OTCTbMKaTa, cnopej peanHoTO W3MbJHEHME Ha
6roaXKeTa Ha KMEHTa KbM JaTaTa Ha npekpaTABaHe Ha
porosopa. MEAUATA npeusuucnasa u  50% ot
CTOMHOCTTA Ha BCWMYKM OCTaHa/NM OTCTBMKM, KOMTO ca
npeaBapuTenHo npefocTaBeHn Mo WHAMBUAYANHUA
porosop. PeknamopgaTenAt M areHUmATa CONMAAPHO
Ob/HKaT BpbllaHe Ha pas3nuMKaTa B MpeusyvncieHuTe
OTCTBMNKW CbrAacHO npeaxogHuTe ase mnspedveHusa s 10
[AHEeBeH CPOK OT NONyYaBaHe Ha yBeJOM/IEHME OT CTPaHa
Ha MEOUATA.

XIV. U3ameHeHue Ha O6wumTe ycnosusa

Yn. 38. (1) HactoawmTe O6wWmM ycnosus moraT aa 6baaT
mameHaHn ot MEAUATA epHocTpaHHO. UN3meHeHuTe
n/vnn gonbaHeHn O6LM ycnoBuA ce Ny6IMKyBaT Ha yeb
canta Ha MEOUATA.

(2) PeknamopaTtenaT U areHuuMsATa, aKo e CTpaHa no
[OroBOp, ce yBeAOMABAT 33 HACTbMUAUTE MPOMEHU B
O6wmTe ycnosua Ypes nybMKyBaHETO MM Ha yeb caiTta
Ha MEOMATA wam cbc cboblieHMe Mo efleKTPOoHHa
nowia, KaTto MMAT Bb3MOXHOCT B 7-AHEBEH CPOK OT
ny6iMKyBaHETO Aa ce 3ano3HaAT C TAX. B cayyali ye B
TO3W CPOK OT TAX He MOCTbMM MUCMEHO Hecbriacue ¢
HanpaBeHUTe NPOMEHU, Te T 06BbP3BAT M Ce npuaaraT
npu B3aMmooTHoweHunAata um ¢ MEAUATA.

XV. KoHdumpeHumanHocr

Yn. 39. (1) MEOUATA, peknamogaTensT u areHUmMsATa ce
3a4b/}KaBaT 4a@ He PasKpuMBaT nog KakeaTo M Aa buno
dopma MHPopmaums, CbCTaB/ABALLA TbProBCKa TaliHa,
Ha TpeTo Auue (C u3KAYeHMe Ha dunnanute cm,
OAMTOPU W  IOPUANYECKM CHBETHWULM), OCBEH aKo
npeaBapuTeNIHO € MOJAYYEHO W3PUYHOTO MNUCMEHO
cbracMe Ha pgpyraTa CTpaHa WMAM aKo CbOTBETHaTa
CTpaHa e 3aZb/IKEeHa NO 3aKOH.

(2) No cmucbna Ha HacToAwmMTe O6wM ycnosus
TbproBcka TalHa Ha MEAWMATA ca KOHKpeTHW ¢aKTu,
WHPOpMaLMA M  AaHHKW, CBbP3aHM C Xoda Ha
nperoBopuTe, CbAbPHKAHWETO W  YrOBOPKUTE MO

agency and/or the advertiser until all obligations
hereunder have been performed.

(6) This article shall apply even after the termination of
the individual contract or the broadcasting of the
ordered TV commercial communications.

Art. 37. In all cases of termination of the contract due
to any reason for which the advertiser or agency as
party to the contract are responsible, the MEDIA shall
recalculate all broadcasted Broadcasting schemes with
50% of the value of the applicable discount rate,
according to the actually achieved budget of the client.
The MEDIA shall also recalculate all other discounts
provided in advance under the individual contract on
50% of their value. The advertiser and the agency
jointly owe repayment of the difference in the
recalculated discounts according to the previous two
sentences within 10 days from receiving a notification
from the MEDIA.

XIV. Amendment of the General Sales Rules

Art. 38. (1) The present General Sales Rules may be
amended unilaterally by the MEDIA. The amended
and/or supplemented General Sales Rules shall be
published on the web site of the MEDIA.

(2) The advertiser and the agency, if it is a party to a
contract, shall be informed for the amendments of the
General Sales Rules through their publication on the
web site of the MEDIA or by an e-mail message and
they shall be entitled within 7 days from the
publication to get acquainted with amendments. If no
written disagreement is submitted by them within this
term, the amendments are considered binding and
shall be applicable in their relations with the MEDIA.

XV. Confidentiality

Art. 39. (1) The MEDIA, the advertiser and the agency
undertake not to disclose in any form information that
is a trade secret to third parties (except its affiliated
companies, auditors and legal advisers) unless an
explicit written consent has been received in advance
by the other party or if the respective party is obliged
by law.

(2) Pursuant to the present General Sales Rules,
MEDIA’s trade secret are specific facts, information
and data, connected with the negotiations, content
and stipulations of the signed individual and




CKNOYEHU UHAMBUAYANHU U PAMKOBU AOTOBOPU, UMEHA
Ha peknamoaTenu, rapaHTMpaHun 6roaXKeTn, CpoKoBe 3a
M3MbJHEHME, TAapaHLUMK, npedepeHLManHN YCI0BUA U
OTCTbIMKK, NPaBa M 3aAb/IKEHUA Ha CTPaHWUTE, YTOBOPKMU
npu HeusNbJHEHWE, KaKTo W WHPoOpmMauua 3a
opraHuMsauuMsaTa U TbproBcKaTta gelHoct Ha MEOUATA,

HOy-Xay, MpPaKTUYEeCKM ONUT U JUYHWM JaHHU Ha
cnyxkutenute 1. PasKpuBaHeTo Ha WHPopmaums,
CbCTaBAsBalla TbProBCKa TaWHa, ce cCmATa 3a

CbLIECTBEHO HapylleHMe M MOXe Aa A[osede 40
MPeKpaTABaHE Ha CKAKOYEHMS OOroBOp MO BMHA Ha
CTpaHaTa, AONycHana pasKpMBaHETO Ha MHdopmMaums.
He ce cmaTa 3a pasKkpvBaHe Ha TbProBCKa TaliHa
MHbOPMaLMATa 3a GaKTa Ha CKNOYBAHE Ha A0roBOp.

(3) He e KoHbMaeHumanHa cobcTBeHaTa 3a CTpaHaTa
MHGOPMaLMA, KOATO CTpaHaTa M3PMYHO € OMOBEecTUNa
KaTo HeKOoHOUAEHLMAIHA MM KOATO Cama e Hanpasma
obwoaocTbNHa.

Yn. 40. Bcaka OT CTpaHUTE NO AOroBop 32 U3NbYBaHe Ha
TbProBCKM CbObLEHMA Ce 3a4b/IXKaBa Aa He yBpexAaa
[06POTO MMe Ha HacpeliHaTa cTpaHa UM/Uan Ha HeilHu
CNYXKUTENN, KAaKTO U A U3UCKBA OT CAYKUTEAUTE CU U
NoaM3NbJAHUTENNTE CU CNa3BaHe Ha 33a4b/UKEHUATa U
OrpaHMyeHuATa no Y. 39 n HacToALWMA YNEH.

Yn. 41. 33 HapywaBaHe Ha 3aab/KeHne no ya. 39 u un.
40 Hewu3npaBHaTa CTpaHa [Ab/KM Ha U3NpaBHaTa
HeycToMKa, B pasmep Ha 10% (meceT Ha cTO) OT
CTOMHOCTTA Ha A0roBopa, Ho He noseye oT 10 000 ns..
Mpu HacTbNMAM Bpean B NO-TONAM  pasmep OT
yroBopeHaTta HeycTolika, MEOUATA cu 3ana3Ba NpaBoTo
43 NpeTeHaMpa BCUYKK Bpeam - NpeTbpreHun 3arybu m
NponycHaTV NON3W Hag, Ta3u cyma.

XVI. HegelictBuTenHocr

Un. 42. CTpaHuTe geKnapupar, Ye B Cay4vait Ye egHa Uam
rnoseye OT Knay3uTe Ha HactoswwmTte O6wy ycnosuA
n/MAN [OroBOPa Ce OKaXke HeAelCTBMTENHa, TOBA HAMA
[a BOAM [0 HeLeACTBUTENHOCT Ha OCTaHa/INTE KNay3un oT
porosopa u/van Obwmte ycnoeus. HeaeicteutenHarta
Knaysa ce 3amecTBa OT MOBE/NUTENIHUTE HOPMM Ha
3aKoHa.

XVIl. ednHuumun

Yn. 43. Mo cmucbaa Ha HactoswmTe O6WM ycnosus,
aencreawara Moantmka 3a npogax6ba Ha TB TbproBcKu
cbobueHma Ha MEAUATA n nHamsmuayanHuTe/paMKkosm
O0rosopu:

1. Tematnuuu KaHanm (TK) ca cnegnHute
TeNeBU3NOHHU nporpamu, npegnaraHn ot MEAUATA -

framework contracts, names of the advertisers,
guaranteed budgets, terms of execution, guarantees,
preferential conditions and discounts, rights and
obligations of the parties, agreements in case of non-
fulfillment, as well as information for the organization
and commercial activity of the MEDIA, know-how,
practical experience and personal data of its
employees. The disclosure of information that is a
trade secret shall be treated as substantial violation
and may lead to termination of the signed contract by
the fault of the party which has allowed the disclosure
of information. The disclosure of the fact of signing the
contract is not considered as disclosure of a trade
secret.

(3) Any information of the party which has explicitly
been announced as non-confidential by the same party
or has been made public by the selfsame party is not
considered confidential.

Art. 40. Each party to the contract for broadcasting of
TV commercial communications is obliged not to
damage the good name of the counterparty and/or its
employees, as well as to demand from its employees
and subcontractors to observe the obligations and
restrictions pursuant to art. 39 and this article.

Art. 41. For violation of any of the obligations pursuant
to art. 39 and art. 40 the delinquent party owes the
correct party a penalty in amount of 10% (ten percent)
of the contract value, but not more than BGN 10 000
(ten thousand). If the amount of the damages is bigger
than the agreed penalty, the MEDIA reserves its right
to claim all damages — losses incurred and lost profits
beyond that amount.

XVLI. Invalidity

Art. 42. The parties declare that if one or more of the
clauses of these General Sales Rules and/or of the
contract are invalid this shall not result in the invalidity
of the other clauses of the contract and/or the General
Sales Rules. The invalid clause shall be replaced by the
imperative legislation norms.

XVII. Definitions
Art. 43. According to present General Sales Rules, the
MEDIA’s effective TV  Sales Policy and

individual/framework contracts:

1. Thematic channels (TC) are the following TV
channels, offered by the MEDIA - bTV Action, bTV




bTV Action, bTV Cinema, bTV Comedy, bTV Story, RING
(v ppyrv nporpamu, B cCAyyalh 4Ye TakuMBa Obaar
cb3gageHn ot MEOUATA), Kakto n WnessTV n
Soul&PepperTV, KoraTto ca BKAtoueHM B TB naker.

2. Her ©6wgxeT: cymata, epeKTUBHO
u3pasxoABaHa OT peKknamogaTens 3a M3/ byBaHe Ha
TENEBU3NOHHM TbProBCKM CbobLEeHMA B nporpamure,
npegnaraHn ot MEAWATA npe3 kKaneHgapHaTa roguHa
cnen HauymcnaBaHe Ha OTCTBIKU M Npean HAYUC/IABAHETO

Ha 0A4C.

3. PelTMHroBWTE  [aHHW, KOWUTO  MMaAT
OTHOWEHWE KbM AebdUMHMpaAHETO Ha UeHatTa W
OTYUTAHETO Ha pPenTUHr TOYKMUTE 3a

npepasaHuaTa/nporpamuTe Ha MEOUATA, ce
onpeaenat 4pes ycnayrute, npepoctaBeHu ot [apb
AyaueHc MexbpmeHT Bbbarapmna A, EMK 203346598
(TAPB) wnu ppyra HesaBUCMMA NUAMBAMETPUYHA
areHuma, nocovyeHa ot MEAUATA.

4. Cxema Ha u3nbyBaHe: NodafeHa OT KAUEeHT
3aABKa, OCTOMHOCTEHa M noTebpaeHa oT MEAUATA.

5. PaboTHUAT AeH e Bcekn aeH oT 09:00 ao
18:00 uvaca, u3BbH CbboTa, Hegena u obuuManHK
npasHUYHU U HePaboTHM AHW B Penybanka bbarapws.

6. AKO He e U3PUYHO NOCOYEHO APYro, LeHuTe
M BCAIKAKBU APYrK cymm B HacTosAwmTe O6wm ycnosus, B
WHAMBUAYANHUTE U paMKOBU orosopu, B Tapudute Ha
MEOUATA wn B ApyrM [AOKYMEHTM BbB BpPb3Ka C
M3MbYBAHETO HA TeNIEBU3MOHHU TbPrOBCKM CbOBLLEHUSA
ot MEOUATA, ca B neBa u He BKkatousat A4C.

7. lpuvema ce, 4ye pekNaMHU areHuuu
NpUHag/exaT KbM elHa U Cblia rpyna oT ApYXKecTBa
WM Ca CbLLECTBEHO CBbP3aHW, aKO € U3MbAHEHO eAHO
OT CleHUTE YyCNoBUSA:

a) EgHa areHuMA (MNM ABLEPHO APYHKECTBO Ha
Tasn areHuMs, B KOETO TA MMa MA*KOPUTApHO y4acTue)
npuTeXKaBa NoBeye OT NOJIOBMHATA OT KanuTana wam ot
B6U3HEC aKTUBMTE Ha Apyra areHuMsa uamM uma npaso Aa
ynpaKHsBa MoBeye OT MNOJIOBMHATa OT [/acoBeTe B
O6woT0 CbbpaHMe Ha Apyra areHums; uam

6) MoBeuye OT MofOBMHATA OT KanuTana MW OT
NpPaBoTO Ha r1ac B areHuMuTe ca NPAKO UKW HEMpsAKo
npuTexaHue Ha e4HO M CbLo Auue (T.e. areHuuuTe ca
ObLEpHU APYKECTBA Ha efHa U Cblla MKOHOMMYECKa
rpyna); uamv

8) Hanvue e MAEHTMYHOCT B IMLATa, YNpaBasaBaLLm
areHUMnUTE: Hall-manKo MOJIOBMHATA OT Y/JeHOBETE Ha
YnpasutenHua cbeet/CbBeTa Ha AMpeKTopuTe Ha
areHuMuTe WU/MAM  3aKOHHMUTE npeacTaBUTENM Ha
areHUMUTe, KOUTO 33e4HO UM NOOTAENHO MMAT NPaBO
Ja npeacTaBnABaT CbOTBETHATA areHUMs, ca egHu M
CbLUM IMLA; NN

Cinema, bTV Comedy, bTV Story, RING (and other
channels, if such are created by the MEDIA), as well as
WhnessTV and Soul&PepperTV when included in a TV
bundle.

2. Net budget: the amount effectively spent
by the advertiser for broadcast of TV commercial
communications on the channels, offered by the
MEDIA during the calendar year after making discounts
and before charging VAT.

3. Rating data that are related to the price
definition and the monitoring of the rating points per
the programs/channels of the MEDIA are determined
through the services provided by Garb Audience
Measurement Bulgaria AD, UIC 203346598 (GARB) or
any other independent people meter agency, specified
by the MEDIA.

4. Broadcasting Scheme: an order assigned by
a client, valued and confirmed by the MEDIA.

5. The working day is from 09:00 am till 06:00
pm on days other than Saturday, Sunday and official
holidays and non-working days in Bulgaria.

6. Unless otherwise explicitly specified, the
prices and any other sums, indicated in the present
General Sales Rules, the individual and framework
contracts, the Rate cards of the MEDIA and in other
documents in relation to the broadcasting of TV
commercial communications by the MEDIA, are in BGN
and do not include VAT.

7. It shall be considered that advertising
agencies belong to the same group of companies or are
materially related, if one of the following conditions is
met:

a) One agency (or a majority-owned
subsidiary of that agency) owns more than half of the
capital or business assets of another agency or has the
power to exercise more than half of voting rights in the
General meeting of another agency; or

b) More than half of the capital or the voting
rights of the agencies are ultimately held, directly or
indirectly, by the same holding entity or person (i.e.
agencies are subsidiaries of the same economic
group); or

c) There is identity of the persons managing
the agencies: at least half of the members of the
Management board/Board of directors of the agencies
and/or one or more of the statutory representatives of
the agencies who jointly or separately are authorised
to represent the respective agency, are one and the
same persons; or



apis://dbIndex=2&ltxtsrc=203346598/
apis://dbIndex=2&ltxtsrc=203346598/

r) EoHa areHuus (MM AbLLEPHO APYXKEeCTBO Ha
Tasun areHumMsa, B KOETO TA MMa MaKOPUTApHO y4acTue)
MMa NpaBo Aa Ha3HayaBa MoBeye OT MOJIOBMHATA OT
yneHoBeTe Ha YnpasuTenHusa cbeeT/CbBeTa Ha
AVPEKTOPUTE UK, B CYYaIl HA APYIKECTBA, KOUTO HAMAT
TakbB CbBeT — MpaBO Ja Ha3HayaBa 3aKOHHUTE
npeAcTaBUTENIN Ha ApYra areHumMa; Uam

A) EgHa areHums (Mav AblepHO APYXKecTBO Ha
Tasun areHumMsa, B KOETO TA MMa MaKOPUTapHO y4acTue)
npuUTeXKaBa No-mManKo OT NMONOBWHATA OT KanuTtana, oT
6U3HEeC aKTMBMTE M/MAKM MMa NPaBo A4a yrnpaXHAsa no-
MaJIKo OT MON0BUHATa OT rnacoseTe B O6LWOTO cbbpaHue
Ha Jpyra areHuus, HO WMma npaso pa 6s10Kupa
CTpaTerMyeckn pelleHna Ha Apyra areHuma (CbBMecTeH
KOHTPO/ C ApYro npeanpuaTue) upes ynparkHABaHe Ha
CbLUIECTBEHO MpPaBO Ha BETO BbPXy TbProsBCKaTta
NOAUTUKA Ha ApyraTa areHuma; uam

e) AreHumuTe ca 6MAKN NpeuLeHeHN KbM No-paHeH

MOMEHT KaTo obwa MWKoHOMWMYecKa rpyma oT
b6barapckata Komucusa 3a 3almTa Ha KOHKypeHuusTa
unn ot EBponelickata KOMUCUMA U OT gaTtaTa Ha Tasu
npeLeHKa He ca HacTbMUAM CbLLECTBEHU MPOMEHU B
OCHOBAHMATA 33 TOBA peLUeHune.
AreHumMnTe, KOUTO TBBPAAT Ha/AnuMe Ha ycloBuMe no
bykBa a) 4o €), cnepBa Ba/AMAHO A3 YAOCTOBEPSAT
CcboTBeTHaTa cBbp3aHocT Nnpea MEANATA kbm gaTaTta Ha
CK/Il0MBaHe Ha paMKOB A0roBoOp CbraacHo yn. 28, an. 2,
KakKTo W HesabaBHO pga ysegomar MEAUATA npwu
NPOMsHA B HAKOE OT AeKNapupaHuTe obcToATENCTBA.

XVIIl. Npuoputetn

UYn. 44. B ciyyalh Ha NpoTMBOpEUYME MeXAy Kaay3u Ha
pasnnyHUTE AOKYMEHTU, KOUTO CbCTaBAT A0rosBopa B
HeroBaTa UANOCT, NPegMMCTBO WMMaT Kaay3uTe Ha
OOKYMeHTUTe B c/ieHaTa NocneaoBaTeIHOCT:

1. AHeKcuTe Kbm MHAMBUAYANAHUA OOTOBOP;

2. UHamBmayanHUAT NUCMEH A0roBop;

3. HacToawmTe O6wm ycnosus.

XIX. 3aknountenHu ycnosusa

Yn. 45. B cBoATa CTOMAHCKa  JAENHOCT U
B3ammooTHoweHna MEOUATA, peknamogatenute u
peknamHuTe areHumMn ce PbKOBOAAT OT CTAaHAApPTM 3a
OTFOBOPHO NOBeAeHMe M AeWcTBaliata HOpPMaTMBHA
ypenba, BKAOUYMTENIHO MO OTHOWEHWE MNPUIOKUMMU
3abpaHn, KaTto 3abpaHa 3a KopynuuAa W Apyru
orpaHuyeHna. [llpu cbmHeHne, MEAUWATA 3anassa
BCUYKMTE CU NpaBa B Ta3n BPb3Ka.

d) One agency (or a majority-owned
subsidiary of that agency) has the power to appoint
more than half of the members of the Management
board/Board of directors or, in case of companies not
having a board — the statutory representatives of
another agency; or

e) One agency (or a majority-owned
subsidiary of that agency) holds less than half of the
capital, the business assets and/or has the power to
exercise less than half of voting rights in General
meeting of the other agency, but has the power to
block strategic decisions of another agency (joint
control with another undertaking) through the
exercise of material veto rights on the business policy
of the other agency; or

f) The agencies have previously been treated

as single economic entity by the Bulgarian competition
authority or the European Commission and there have
not been any significant changes in the reasons
underlying that decision since the date of that
assessment.
The agencies which claim presence of a condition
under a) to f) must validly demonstrate the respective
relation link to the MEDIA at the date of concluding a
framework contract in accordance with art. 28, para. 2
as well as to notify the MEDIA in due time in case of
change of any of the declared circumstances.

XVIII. Priorities

Art. 44. In case of discrepancies between the clauses
of the various documents composing the whole
contract, priority is given to the clauses of the
documents in the following order:

1. Annexes to the individual contract;

2. Individual written contract;

3. Present General Sales Rules.

XIX. Final Provisions

Art. 45. In their business activities and relationships
the MEDIA, advertisers and advertising agencies are
guided by standards of responsible behavior and
effective regulations, including applicable prohibitions
such as ban for corruption and other restrictions.
When in doubt, the MEDIA reserves all of its rights in
this respect.




Yn. 46. (1) 3a HeypeneHuTe BbNPOCK ce npunarat
pa3nopeabuTe Ha LENCcTBALLOTO 3aKOHOLATE/ICTBO Ha
Penybnuka bbarapums.

(2) BcuukmM cnopoBe MO Tb/IKyBaHE WM M3NbAHEHWE HA
WHOMBUAYANHUTE U PAMKOBM AOrOBOPU, W HACTOALLUTE
06wy ycnosua ce ypexaaT no CrnopasymeHue Mexay
CTpaHMTE, @ aKo TaKoBa He Obae MNOCTUrHATO — OT
KOMMeTeHTEH Cbf, CbC ceganuule B rp. Codusa.

HactoawmTe O6LWwm ycnoBma ca U3roTBeEHM Ha 6barapcKu
M aHT/IMIACKM e3MK, KaTo B C/ly4alh Ha HEeCbOTBETCTBUE
MEeK Y TEKCTOBETE € BaIAeH ObNrapCKUAT TEKCT.

Hactoswmte O6wmM ycnosus
01.01.2024 .

B/M3aT B CUIAa Ha

Art. 46. (1) The effective legislation of the Republic of
Bulgaria shall be applicable for all unsettled issues.

(2) All arguments related to the interpretation and
implementation of the individual and framework
contracts and the present General Sales Rules shall be
settled by an agreement between the parties. In case
an agreement cannot be reached, the issue shall be
brought to the competent court in Sofia.

These General Sales Rules are made in Bulgarian and
English language and in case of discrepancies between
the clauses the version in Bulgarian language shall
prevail.

The present General Sales Rules are effective as of
01.01.2024.




