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O6wa uHdopMayus

Npegaaz2aHu kaHaAu

YcaoBuama, onucaHu No-goAy, ce omHacsam 33 Bcuuku TB kaHaay,
npegaazaHu om BTB Megua Mpyn (bMG): ocHoBHusim TB kaHaa - BTV u
memamuyHume TB kaHaau - bTV Comedy, bTV Cinema, bTV Action, bTV
Story u RING (u HoBu TB kaHaau, B caydal ye makuBa 6bgam cb3gageHu
om bMG), kakmo u WnessTV u Soul&PepperTV, BkaloueHu B nakemu om
meAeBuguoHHU kaHaau cnopeg ueaeBama epyna (TB nakemu), cbeaacHo
NOCOYEHOMO NO-GOAY.

Bcuuku ueHu ca B 6bazapcku AeBa, 6e3 AAC.

Kauenmume Mozam ga u3bupam no cBos npeueHnka ga 3akynam
u3zabuBaHe B onpegeaneHume om bMG TB nakemu uau B koHkpemHa
npoz2pama UuAu 4YacoBu nosic B kaHaau Ha bMG. PagnpegeaeHuemo Ha
blogkema mMerkgy omgeaHume meMamuyHu kaHaau B gageH TB nakem
ce onpegeAs aBmomamuyHo B oduyuanHama baanka 3a 3asB8ku Ha bMG
u 3aBucu om u3zbpaHama ueaeBa epyna, npuaoXkuMa 3a TB nakema.

BbB Bcuuku kaHaanu om gageH TB nakem, npegMem Ha Hacmoawama
noaumuka 3a npogakba, bMG 2apaHmupa pelUmuHe movkume, onucaHu B
gemautau BvB Bcaka meceyHa mapuda, 338 CmaHgapmHa pekaama
(cnomoBe), cnoHcopcmBo u 3a Beuuku aamepHamuBHU pekaamHu hopMu, C
u3kaloueHue Ha npogykmoBo No3uuuoHUPaHe U NAaMeH penopmayk, kakmo
u Bcudku dopmu Ha meaeBu3zuoHHU MbpeoBcku cbobuleHus, obekm Ha
omgeAHa mapuda 3a cnopmHu cvbbumus.

General Information

Ehirmels Offered

The below conditions apply to all TV channels provided by bTV Media Group
(BMG): the main TV Channel - bTV and the thematic TV Channels - bTV
Comedy, bTV Cinema, bTV Action, bTV Story, RING (and any other TV
channel that may be created by BMG), as well as WnessTV and
Soul&PepperTV, when included in TV channels bundles according to the
target group (TV bundles), as specified below.

All prices are in BGN, without VAT.

Clients may choose, at their discretion, to buy airings in the TV
bundles defined by bMG, or in a particular program or time slot in
each bMG TV channel. The budget distribution between the
thematic channels in each TV bundle is automatically defined in
the official order template of bMG and depends on the selected
target group, applicable to the TV bundle.

For all channels in a TV bundle, subject to the present Sales Policy, bMG
guarantees rating points, as described in detail in each monthly Rate card,
for Standard Advertising (Spots), Sponsorship and for all Alternative
Advertising Forms, but not for Product placement and Paid report, as well as
all types of TV commercial communications, subject to a specific Rate card
for sports events.
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, O6wa uHdopMayus

YacoBu nosicu

N3BbH Npanm Tanm 00:00 — 17:29

Mpanm Tanm 17:30 — 23:59

3

Time Slots

Off Prime Time 00:00 — 17:29

Prime Time 17:30 — 23:59
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WMHgekcu 3a gbAkuHa

L_9191h Indexes

5" cnom 50% om ueHa 3a 30" 35" cnom 120% om ueHa 33 30"
10" cnom 60% om ueHa 33 30" 40" cnom 140% om ueHa 33 30"
15" cnom 75% om ueHa 33 30" 45" cnom 160% om ueHa 3a 30"
20" cnom 90% om ueHa 33 30" 50" cnom 180% om ueHa 3a 30"
25" cnom 95% om ueHa 3a 30" 55" cnom 190% om ueHa 3a 30"
30" cnom 100% om ueHa 3a 30" 60" cnom 200% om ueHa 3a 30"

5" spot 50% x 30" price 35" spot 120% x 30" price
10" spot 60% x 30" price 40" spot 140% x 30" price
15" spot 75% x 30" price 45" spot 160% x 30" price
20" spot 90% x 30" price 50" spot 180% x 30" price
25" spot 95% x 30" price 55" spot 190% x 30" price
30" spot 100% x 30" price 60" spot 200% x 30" price

bMG onpegens 2opHama ckana 33 u3uvucAaBaHe Ha UeHume Ha
pekaamHume cnomoBe, Yuamo gbakuHa e kpamHa Ha S. Ckanama e
egHakBa 3a Bceku om meaeBu3zuoHHume kaHaAu, npegmem Ha
Hacmosiwama noAaumuka 3a npogakba. CnomoBeme c MeXkguHHU
gbirkuHu  (MuHumMyMm 3 cekyHgu) ce 3akpbeasBam, kakmo caegBa:
3aBbpwBawume Ha 1, 2, 6 u 7 - kbM no Huckama, a Ha 3, 4, 8 U 9 - kbM no-
Bucokama cmodHocm.

bMG defines the above scale for calculating the prices of the spots which
length is divisible by 5. The scale is equal for each of the channels subject to
the present Sales Policy. The prices of spots with different lengths
(minimum 3 seconds) are calculated as follows: the ones whose length ends
in 1, 2, 6 and 7 shall be rounded to the lower price and the ones whose
length ends in 3, 4, 8 and S shall be rounded to the higher price.
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WHgekcu 3a AP ¢opmu

7"+7"cnoHc. 3acmaBku 110% 110% 14
CNoHC. NPOMO - @HOHC 90% 100% 15
Cn0HcopupaH? MNpomo pamka 3a 120% 120% 30
30" cnom
OnakoBka Ha ekpaH 250% 250% 10
3"+4" 6p. wanka peknaama 120% 120% 7
3"+4" bp. wanka pekaama + 3Byk 140% 140% 7
Xopu3. + Bepm. popma 150% 150% 10
OmbponBaHe 90% 110% 10
BepmukanHa ¢opMa 90% 110% 10
Xopu3zoHmanHa ¢opma 90% 110% 10
BpaHgupaH bbe 80% 110% 10
BpaHgupaH npoMo 6be 70% 110% 10
MNMaameH penopmark 75% 75% 60 -120
MNpemuym baok 3a gBa 30" cnoma 250% 400% 30

AA_ Fﬂrms Indexes

7"+7" Sponsorship tags 110% 10% 14
Sponsored promo 90% 100% 15
Sponsored3%(3nst§(r)1: Frame for 120% 120% 30
Wrapper 250% 250% 10

3"+4" Break IDs 120% 120% 7

3"+4" Break IDs + VO 140% 140% 7
Content split 150% 150% 10
Countdown 90% 1M0% 10
Skyscraper 90% 10% 10

Cut-in 90% 1M0% 10

Branded bug 80% 110% 10
Branded promo-bug 70% 10% 10

Paid report 75% 75% 60 -120

Premium Break for two 30" spots 250% 400% 30

i
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Mece4Hu uHgekcu Monthly Indexes

bMG onpegens goaHama ckana 33 u34ucAaBaHe Ha ueHume Ha bMG defines the below scale for calculating the prices of the airings during
pekanamMHume u3zAbuBaHus npe3 eoguHama. Ckanama e egHakBa 3a Beeku the year. The scale is equal for each of the TV channels subject to the
om meaeBu3zuoHHUMe kaHaAu, npegMem Ha Hacmoswama noAumuka 3a present Sales Policy.

npogaXkba.

100% 110% 125% 130% 130% 130% 90% 90% 125% 140% 140% 120%
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TB nakemu

D/_Bﬂndles

bMG defines the following TV bundles that include the channels specified
below, according to the target group.

bMG onpegens caegHume TB nakemu, BkalouBawu nocoveHume no-goay
kaHanu, cnopeg ueneBama 2pyna.

bTVv

bTV

bTV bTV bTV bTV bTV bTV
bTV Action bTV Action bTV Action bTV Action bTV Action bTV Action bTV Action bTV Action
bTV Cinema bTV Cinema bTV Cinema bTV Cinema bTV Cinema bTV Cinema bTV Cinema bTV Cinema
bTV Comedy bTV Comedy bTV Comedy bTV Comedy bTV Comedy bTV Comedy bTV Comedy bTV Comedy
bTV Story bTV Story bTV Story bTV Story bTV Story bTV Story bTV Story bTV Story
RING RING RING RING RING RING RING RING
Soul&Pepper Soul&Pepper Soul&Pepper Soul&Pepper Soul&Pepper Soul&Pepper
Wness TV Wness TV Wness TV Wness TV Wness TV Whness TV

bMG onpegeaa caegHomo 6a3080 pa3znpegeneHue Ha blogkema B
pamkume Ha Bceku eguH om TB nakemume:

bTV/TK 80% / 20%

Mpanm Tanm / U3BbH

, , 60% / 40%
npaim Tanm

Pa3gnpegeneHuemo Ha blogkema mexkgy memamuuHume kaHaau B TB
nakem ce onpegeAs aBmomamuyHo om oduyuanHama baaHka 3a 3asB8ku

Ha bMG 3a Bceku Meceu u 38Bucu om ueaeBama 2pyna Ha kynyBaHe Ha
nakema.

7

bMG defines the base budget distribution for each of the TV bundles, as
follows:

bTV/TC

80% / 20%
PT /OPT 60% / 40%

The budget distribution between the thematic channels in a8 TV bundle is
automatically defined in the official order template of bMG for every month
and depends on the TV bundle buying target group.

B Media Group
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Ba3o0Bu 6pymHu ueHu Ha peumuHa moyka,
bMG

bMG onpegens, Ha 6a3a 6a308omo paznpegereHue Ha Blogrkema, 6a30Bu
6pymHU ueHu Ha pedmuHe moyvka Ha pekaamMHumMe u3AbBYBaHUA Npe3
2oguHama B lMpalm Talm BvB Bcuuku kaHanu, BkaloweHu B TB nakem
cnpsiMo ueAeBama epyna.

A18-49 1440
A15-64 1200
K25-54 1310
M 18-49 1530

N3BbH npaim maum bpymHama ueHa Ha pelUmuHe mouka Ha
pekanaMHume u3AbyBaHusi npe3 2oguHama BbB Bcuuku kaHaau,
BkaloueHu B TB nakem, e 75% om nocoyeHama no-zope 6a308a
bpymHa ueHa Ha peuimuHa moyka B lNMpalm TalM 33 cbomBemHama
ueneBa apyna.

BpymHume ueHu we bbgam npuAazaHu Kbm 2apaHmupaHume peUmuHe
moyku 38 Bcako egHo npegaBaHe om mapudama Ha bTV u kbM cpegHo
gHeBHume peUmuHe moyku 33 cbomBemHus YacoBu nosc, 2apaHMmupaHu B
mapudama 33 Bceku eguH TK. apaHmupaHume peUmuHz moyku we
6bgam onoBecmaBaHu B mapudama 3a Bceku mecey, om 2oguHama, npegu
Ha4aA0MO Ha CbomMBemHus Meceu,

8

TV bundles

Base gross costs per rating point, bMG

bMG defines, based on the base budget distribution, the below base gross
costs per rating point of the advertising airings during the year in Prime
Time on all channels, included in a TV bundle according to the buying target

group.

A18-49 1440
A15-64 1200
F 25-54 1310
M 18-49 1530

Off Prime Time gross cost per rating point of the advertising airings
during the year on all channels included in a TV bundle is 75% of the
above PT base gross cost per rating point for the selected TG.

The gross costs will be applied to the guaranteed rating points for each
program in bTV and average rating for the respective time slot in the
Thematic Channels. The guaranteed rating points will be published in the
official rate card for each month of the year, prior to the start of that
month.

| : l Media Group



TB nakemu

Koeduuuenmu 3a TB nakem c blog>kemHo
pa3npegeneHue bTV/TK, pa3auuHo om 6a30Bomo

bMG onpegeas goaHama ckana 33 u34ucAaBaHe Ha UueHume Ha
pekaamMHume u3AbYBaHUA Npe3 2oguHama Npu 3akynyBaHe Ha TB nakem ¢
pa3AudHO om H6azoBomo paznpegeneHue Ha blogrkema mexkgy bTV u TK.
Ckanama e egHakBa 3a Bceku om TB nakemume, npegMem Ha
Hacmoswama noAumuka 3a npogakba.

TV bundle

Coefficients TV bundle with bTV/TC budget distribution,
different than the base one

bMG defines the below scale for the calculation of the prices of advertising
airings during the year when purchasing a TV bundle with budget
distribution different from the base budget distribution between bTV and TC.
The scale is the same for each of the TV bundles, subject to this sales

policy.
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LleHu Ha npegaBaHe, bTV

bMG onpegeas bpymHu ueHu 33 30-cekyHgHo u3zabuBaHe BuB Bcako
npegaBaHe npe3 2oguHama B ocHoBHusa kaHan BTV, koumo we Hbgam
onoBecmsaBaHu B oduuuarHama mapuda 33 Bceku mecey om 20guHama,
Npegu Ha4aAomo Ha cbomBemHus Meceu, ToBa no3BoasBa Ha kaueHmume
ga 3akynam uzabuBaHe B konkpemHo npegaBaHe, HO 6e3 2apaHuUUA Ha
peUmuHz mouku.

LleHu Ha yacoBu nosacu, TK Ha bMG

bMG onpegeas 6pymHu ueHu 33 30-cekyHgHOo u3AbyBaHe BuB Bceeku
4yacoBu nosc npe3 2oguHama B memMamuyHume kaHaau bTV Comedy, bTV
Cinema, bTV Action, bTV Story u RING, koumo we 6bgam onoBecmsiBaHu B
oduuuarHama mapuda 3a Beceku Mecey om 20guHama, NPegU Ha4aA0Mo
Ha cbomBemHua meceu, ToBa no3BoasaBa Ha kauenmume ga 3akynsm
u3Ab4BaHe B konkpemHa npozpama BbB Beeku eguH memamuydeH kaHan u
BbB Bceku eguH om nosicume, HO 6e3 2apaHuus Ha peUmuH2 MoYku.

PekaamMHu u3AbuBaHua camo B kaHaau  WnessTV  u/uau
Soul&PepperTV (u3BbH TB nakem) ce onpegeasm B omgeaHa
mapuda. LleHume 33 u3zabuBaHe B cnopmHu nbpBeHcmBa ce
onucBam B omgeaHa mapuda, be3 2apaHuus Ha peUmuHz mouku.

10

. Piees
RateCard Prices, bTV

bMG defines gross prices for 30" airings in each program on the main
channel bTV during the year, which will be published in the official Rate Card
for each month before the beginning of the month. This allows clients to buy
airings in a particular program on bTV but with no guaranteed ratings.

Time Slot Prices, TC of bMG

bMG defines gross prices for 30" airings in each time slot during the year
across the thematic channels bTV Comedy, bTV Cinema, bTV Action, bTV
Story and RING, which will be published in the official RateCard for each
month before the beginning of the month. This allows clients to buy airings
in @ particular program on each thematic channel of bMG and in each time
slot but with no guaranteed ratings.

Individual advertising airings in TV channels WnessTV and/or
Soul&PepperTV (out of a TV bundle) are priced in a separate Rate card.
Sports events are priced in a separate Rate Card with no guaranteed
rating points.

B Media Group



MbAHO 3aBbpmaHe, bTV

bMG npegaaea Ha cBoume kauenmu gBa Buga nakemu Ha NpuHUUNa
,[MoAHO 38Bbpmane”. Te umam 3a ueA ga npegocmaBsm Ha kaueHmume
Bw3zmorkHocmma 3a npucbemBue B npoepamama Ha bTV cpewy dukcupaHa
UeHa Ha ugabyBaHe. Mi3abuBaHuama ce noguyuoHupam om ekuna Ha bMG B
usiAama npoepama, B 3aBucumocm om HamoBapeHocmma Ha pekaamHume
brokoBe B cvomBemHusa nepuog. Mo me3u nakemu He ce 2apaHMupam
pedmuHz moyku. LleHama 3a egHo 30-cekyHgHo u3Ab4BaHe 3aBucu om
bpos Ha u3zAbYBaHusMa, No3uuuoHUpaHU B MMpalm Talm. 3a gbakuHu,
pa3audHU om 307 ce npuaaza oduuuanHama koepuuueHmMHa ckaaa.

Mpu me3u nakemu kauenmume umam Bb3zmorkHocm npegBapumenHo ga
Bwkgam kbge ca NO3uUUOHUPaHU U3ABYBaHUSMAa UM NO npegaBaHus u
gamu. Ekunbm Ha bMG cu 3ana3Ba npaBomo Ha pazmecmBaHe Ha Beuye
nomBubpgeHu u3abuBaHus B xoga Ha kamnaHuama. KaueHmbm noAy4aBa
dbuHanHOMO pa3npegeAeHue Ha U3AbYBaHusma B cepmudukam 33
u3AbYeHa pekaama go kpasa Ha meceua, caegBaw, meceug, B kolmo e buno
NocAegHOMO U3AbYBaHe om kaMnaHuama.

By VB g 4100 6500
30" cnom
N3BbH npatiM malm o o
(00:00 - 17:29) e 0%
Mpatim Taltim (17:30 - 23:59) 20% 40%

1

T_oEI_Rotation, bTV

bMG offers to its clients two different types of Total Rotation packages.
These packages aim clients to be offered the possibility to be on bTV's
program at a fixed price per airing. Spots are positioned by the bMG's Sales
Department all over the program, according to the fulfillment of the
commercial breaks during the period. Ratings are not guaranteed for these
packages. The price of a single airing of a 30" spot varies depending on the
number of spots aired in Prime Time. The official coefficient scale of the
media applies for spot lengths different than 30"

Total Rotation packages allow clients to see beforehand where spots are
positioned by program and by date. bMG keeps the right to move already
booked and confirmed spots during the campaign. The final spots’
distribution is received by the client with the broadcasting certificate issued
until the end of the month following the month of the last broadcasting of
the campaign.

Gross price per
30" spot 4100 6 500
OPT (00:00 - 17:29) 80% 60%
PT (17:30 - 23:59) 20% 40%
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T T
HagueHku Surcharges

/1360p Ha Brok 15% Break Choice 15%
MbpBa/MocaegHa no3uuus B 6aok 40% First/Last in Break (FIB/LIB) 40%
Bmopa/MpegnocaegHa no3uuus B 6aok 25% Second/Before Last in Break (SIB/BLIB) 25%
Tpema no3uuus B 6a0k 20% Third in Break (TIB) 20%
11360p Ha 60K + NbpBa/nocaegHa no3uuus B baok 55% Break & FIB/LIB 55%
MbpBa U nocaegHa No3uyus B 6aok 50% Top & Tail 50%
TaHgeMeH cnom 20% 3a Bmopusi maHgemMeH cnom Tandem Spot 20% on the second tandem spot
CbBmecmHa peknama Ao 50% B 3aBucumocm om npuckecmBuemo Ha gpyaus Co - Advertising up to 50% according to the other advertiser's presence, such as:
(kozamo B mbpzoBckomo cbobweHue npucbemBa Mapka, ycayea |pekaamogamen — Buzyaaugauus, cnomeHaBaHe, A020, u3noA3BaHe Ha (if a brand, service or product of another advertiser is present in the| visualization, mentioning in the voice over, logo presence, product
UAU Npogukm Ha gpua peknamogamen) npogykma, gbAkUHa Ha NPUCHCMBUEMO U M.H. commercial material) usage, the length of the exposure, etc.
Haguerka 33 u3nb4BaHe B peknameH 6aok Ha cnopmHu cbbumusi, 33 o o Y
KOUMO He Ce NpUAa2a CNeuUaAHa mapuda, onpegeeHy om bMG * om 15% go 30% Surcharge for broadcast in sports events breaks for which no from 15% to 30% *
special Rate card is determined, defined by bMG * ° 10 °
HagueHka 3a ugabyBare B cneuuaneH peknameH Baok, onpegeneH om 50% go 100% * - - - -
om bMG * Surcharge for broadcast in a sg&%aj commercial break, defined by from 50% to 100% *
Haguerka 3a 2apaHmupaHo u3AbuBaHe B pekaameH bAok Ha
npegaBake, om 15% go 30% * Surcharge for a guaranteed broadcast in a commercial break of a
no u360op Ha KaueHma program, from 15% to 30% *
chosen by the client
Hoguenka 30 u3/\bqBi:gzgli%iiuéeﬁ%ﬁ%o*npege/\eHa gowkur, om 15% go 30% * Surcharge for broadcasts ext;(::]sgit:g certain lengths, defined by from 15% t0 30% *

6TB/TK - 5%/10% Bbpxy bpymHama ueHa Ha omMeHeHUMe

OmmsHa Ha u3Ab4BaHUA U3ABUBaHUS 33 NPOCPOYeHUS cpok bTV/TC - 5%/10% on the gross price of all cancelled broadcasts for

Cancellation of broadcasts the delayed term

EkcnpecHo 3aaB8aBaHe/ekcnpecHa omMsiHa Ha U3AbYBaHUS 6TB/TK - 500/100 A8, 6e3 AAC, 338 npocpoyeH geH .
Urgent order/urgent cancellation of broadcasts bTV/TC - 500/100 BGN w/o VAT per each day of delay

"3akbCcHeHUEe Npu nogaBaHe Ha MbpaoBcko cbobuleHue:

Late submission of the commercial material:

1. npe3 Hskol om Meceuyume AHyapu, MeBpyapu, HOau, ABaycm 6TB/TK - 500/100 A8, 6e3 AAC, 38 npocpayeH geH )
2. npe3 HakoU om Meceuume Mapm-tOHu, CenmemBpu- 6TB/TK - 10007200 1B, 6e3 AAC, 33 NpOCPOHEH geH 1. during any of the months January, February, July, August bTV/TC - 500/100 BGN w/o VAT per each day of delay
AekemBpu * 2. during any of the months March-June, September-December bTV/TC - 1000/200 BGN w/o VAT per each day of delay

*MpegaBaHusma, cnopmHuUMe cbBUMUS, cneuuasHUMe pekaamHu 6aokoBe, gbakuHama Ha ugabuBaruama | “The programs, sports events, special commercial breaks, lengths of the broadcasts and the specific
u kOHkpemHugm pa3mep Ha Hagulerume ce noco4Bam B mapud}ama 3a cbomBemHusa Meceu, B kodmo amount of the SUrCharges shall be determined in the Rate card for the respective month when the
cbomBemHama HagueHka Wwe e NpUAoYKUMa. respective surcharge shall apply.

HagueHkume ce HauyucAsBam nocaegoBameAHo U ce npuAazam Bupxy BpymHama ueHa Ha cbomBemHume | The surcharges shall be charged consecutively and shall be applied to the gross price of the respective
u3AbYBaHus (Npegu omembnku u Npegu AAC). broadcasts (before discounts and before VAT).
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Omcmbnku

Pekaamogameaume u pekaaMHume azeHuuu, Koumo ca nognucaAu
gozoBop 338 u3AbYBaHe Ha meaeBuluoHHU MbpaoBcku cvobweHus ¢ bTV
Media Group (bMG), Mo2am ga ce Bb3noa3zBam om npegacykeHume No-goay
omcmbnku Npu npuemaHe u cna3BaHe Ha ycaoBuama 38 MAXHOMO
npegocmaBsHe. PekaaMHuUMe a2eHyuU Mo2am ga NoeMam 2apaHuuuU U ga
nognucBam gozoBopu om umemo Ha cBoume kaueHmu, ako ca
npegBapumenHo oBaacmeHu 338 moBa u B pamkume Ha npegocmaBeHume
UM npaBomMouwius.

MpegocmaBsHemo u noAyy4aBaHemo Ha kosmo u ga e om u3bpoeHume
omcmbnku He e npegBapumenHo ycaoBue 3a ckalouBaHe Ha gozoBop 33
u3AbYBaHe Ha meAeBu3uoHHU MbpeaoBcku cvobweHus.

13

Discounts

Advertisers and advertising agencies who have signed a contract for
broadcasting of TV commercial communications with bTV Media Group
(bMG) may be granted the discounts described below if they accept and
observe the terms for discount acquisition. The advertising agencies can
make guarantees and sign contracts on behalf of their clients, in case they
are authorized in advance for doing this and within the provided powers.

Granting and obtaining any of the described discounts is not a precondition
for the conclusion of a contract for broadcasting of TV commercial
communications.
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Omcmbnku

Omcmbnkume, npegaoXkeHu no-Hamambk, ce pagnpegeasm B gBe HuUBa
cnopeg mabaAuuama no-goAy. Bcuuku omembnku om gageHo HuBo ce
cymupam. ABeme HuBa ce npuaazam nocaegoBameAHo Bbupxy bpymHama
cmoUHocm Ha u3AbYBaHuama (npegu omembnku u npegu AAC).

Omcmbnka 38 uHguBugyaneH obem

Omcmbnka 3a npegnAauiaHe Kpoc MeguiHa omcmbnka

Omecmbnka 3a paHHO goeoBapsHe

Mpunacatku HaU-gobpume mbpaoBcku npakmuku, B npoueca no
gozoBapsHe Ha ycaoBuama, koumo ga 3anesHam B uHguBugyaaHume
gozoBopu, bMG u kauenmume mMozam ga goeoBopam u gpyeu omembnku
(B gonbaHeHue Ha onucaHume B eopHama mabauua), C  O2Aeg
cbobpazsaBaHe ¢ onpegeneHu mMbpeoBcku uau go2oBopHu cneuuduku uau
CbC cneyuanHu uguckBaHus 3a 3akynyBaHe Ha knueHmume.
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Discounts

The discounts described onward are separated in two levels as per the table
below. All discounts in a respective level are summed up. The two levels are
applied consecutively on the gross price of the airings (before discounts
and before VAT).

Individual Volume Discount

Prepayment Discount Cross Media Discount

Early Signing Discount

Applying the best commercial practices, during negotiation of the conditions
to be included in individual contracts, other discounts (further to those
included in the above table) may be negotiated between bMG and its clients,
in order to reflect specific purchasing patterns, contract implementation
patterns, or specific purchase requirements of the clients.

B Media Group
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Omcmbnka 33 uHguBugyaAeH obem

Omcmbnkama 3a uHguBugyaneH obem ce npegocmaBsa Ha kaueHmu, koumo
2apaHmupam onpegeneH Hem blogXkem B bMG 3a nepuoga 1 aHyapu - 31
gekemBpu 2024 2.

Hem 6logrkembm e paBeH Ha cymama om Bcudku cxemMu Ha u3AbuyBaHe,
339B8eHu U u3zabdeHu B TB kaHanume, npegaazaHu om bMG, caeg
Ha4yucAsBaHe Ha omcmbnku U Npegu HavucAsBaHe Ha AAC.

Bcako HuBo Ha omcmbnka ce npuAaza  eguHCMBeHo  cnpsiMo
cbomBemcmBawus n obemMeH uHMepBan CbeAaCHO UHKpeMeHMaAHama
mabauua Ha cmp.16. MMoAazaemMama 20guwHa omcmbnka ce u34ucAaBa
CpegHOapumMemMuyYHo Ha b6a3a 0buiusa 2apaHmMupaH Hem obem.

Mpu Heu3zNbAHEHUE Ha 2apaHmupaHua blogkem, omcmbnkama 33
uHguBugyaneH 0bem ce npeu3ducAaBa Cbe2AaCHO UHKpeMeHmaAHama
mabauua Ha cmp.16.
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Individual Volume Discount

Individual volume discount is granted to clients based on a guarantee for net
budget in bMG for the period Jan st — Dec 31st 2024.

The net budget is equal to the sum of all broadcasting schemes, ordered
and broadcasted on all TV channels, offered by bMG, after deducting all
applicable discounts and before calculating VAT.

Each level of discount is applied only for the respective volume interval
according to the incremental grid on p.16. The applicable annual discount is
calculated as an average based on the total guaranteed net volume.

If the guaranteed budget is not reached, the individual volume discount will
be recalculated in accordance with the incremental grid on p.16.

E Media Group



NHkpemeHmanHa mabauua
uHguBugyaneH obem:

33

Omcmbnka 33 uHguBugyaAeH obem

kankyaupaHe Ha Omcmbnka 33

1000 25000 17.25%
25 000 50 000 20.00%
50 000 100 000 22.75%
100 000 150 000 25.50%
150 000 200 000 28.25%
200 000 250 000 31.00%
250 000 500 000 33.75%
500 000 750 000 36.50%
750 000 1000000 39.25%

1000000 1500000 42.00%
1500000 2000 000 44.75%
2000 000 3 000 000 47.50%
3 000 000 it 50.25%
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Individual Volume Discount

Incremental grid for Individual Volume Discount Calculation:

1000 25000 17.25%
25000 50000 20.00%
50 000 100 000 22.75%
100 000 150 000 25.50%
150 000 200000 28.25%
200 000 250 000 31.00%
250 000 500000 33.75%
500000 750 000 36.50%
750 000 1000000 39.25%

1000000 1500 000 42.00%
1500000 2000 000 44.75%
2000 000 3 000 000 47.50%
3 000 000 it 50.25%

B Media Group



Omcmbnka 3a npegnaawaHe

Omcmbnkama 3a npegnaawaHe MoXke ga ce noA3Ba om kaueHmu, koumo
npegnAawam Ha 4acmu blogxkema cu.

MpegnaawaHemo ce u3BbpwBa Ha 6aza eapaHyus 338 Hem blogrkem, kolmo
we bbge uzpazxogeH npe3 gageH meceuy, OmMcmbnkama ce npuaaza 3a
Bcsaka cxema Ha u3AbYBaHe Npe3 NpegnAamMeHuUs Mecew,

Mpegnaamenama cyma mpsibBa ga bbge pesucmpupaHa no 6aHkoBama
cmemka Ha bMG Hau-manko gBa pabomHu gHU NPegu Ha4aA0MOo Ha MEeCeu,
3a kodmo ce omHacs.

B cayyal ye blogkembm, edekmuBHO u3pazxogBaH npe3 npegnAameHus
mMecey, e ¢ 30 % uau noBede % no-Bucok om 2apaHMupaHus,
omcmbnkama 33 NpegnAawaHe CNupa ga ce NpuAaza.

Ako kaueHmbm uMa NpocpoYeHU 33gbAkeHuss, go nNozacaBaHemo UM
omcmbnkama He ce NpuAaza, gopu ako npegnaawaHemo ce u3Bbpwu
U3USAAO U HaBpewme.

Prepayment Discount

Prepayment discount is granted to clients which prepay in parts their
annual budget.

The amount to be prepaid is determined based on a guarantee for net
budget spending during a given month. The discount is applicable to each
broadcasting scheme during the prepaid month.

Prepayment should be registered in the bank account of bMG up to two
business days before the beginning of the month to which it refers.

In case the budget effectively spent during the prepaid month is with 30%
or more % higher than the guaranteed one, the prepayment discount stops
being applicable.

If the client has overdue amounts to be paid, until their settlement the
discount cannot be applied, even if the prepayment is done fully and on
time.

EguH usa Mecey, 2%
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One full month 2%
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omcmbnka.

30 HoemBpu 2023

Omcmbnka 3a paHHO goz2oBapsHe

Bcuyku kauenmu, koumo nognuwam 20guwHOo cnopa3ymeHue 3a8 2024 2. B
nocoyeHume No-goAy cpokoBe, mMozam ga noAyd4am cbomBemHama

12%

31 AekemBpu 2023

10%

31 Anyapu 2024

5%

18

Early Signing Discount

deadlines are eligible for obtaining a discount.

30 November 2023

All clients who have signed annual agreements for 2024 in the below stated

12%

31 December 2023

10%

31 January 2024

5%

B Media Group



KpocmeguuHa omcmbnka

KaueHmume, Koumo 2apaHmupam NUCMEHO, Ye gONbAHUMEAHO Hag TB
blogkema cu B bMG we uHBecmupam Hem 6logkem B calmoBeme Ha
bWeb u/uau paguo npoepamume Ha bTV Radio Group, we moeam ga
noayy4am Kpoc MeguUHa omcmbnka Cb2AaCHO MabAuuama No-goAy:

bMG TB kaHan 3% 6% 3% 6%
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Cross Media Discount

Clients guaranteeing in writing that additional net budget on top of their TV
budget in bMG will be invested in bWeb sites and/or bTV Radio Group
stations will receive Cross Media Discount as per the below table:

bMG TV Channel 3% 6% 3% 6%

B Media Group
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